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OME dealers take for 
S granted that nothing can 

be done about the sum- 

mer slump in their busi- 

ness and consequently 
coast along until the new feeding 
season arrives. Others refuse to 
let the traditional slack period 
put them into a state of lethargy. 
They go out on the farms, sell 
their regular feeders on the idea 
of providing cows with a grain 
ration in addition to pasture and 
keep everlastingly after business. 
They make selling a year ’round 
job and you will find them far 
out in front when the profits are 
computed at the end of the year. 
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From 1893, when Mr. Wigley started selling flour 
and feed from his very modest home, to the pres- 
ent—the D. P. Wigley Co., Racine, Wis., has con- 
centrated on handling only products of proved 
quality. “We owe our success to this policy,” 
says James Fraser, treasurer of the company, “and 
we are proud that our leader is Big Jo flour, which 
we have been selling since | joined the firm in 
1900. Big Jo now seems like a partner in the 
business—a helpful partner who has never dis- 
appointed us or our customers.” 


Big Jo Flour has been sold in Racine for almost 50 years. 
And every year, hundreds more Racine housewives have come 
to know it really is “Best in the World”’. 


WABASHA ROLLER MILL CO. 
WABASHA MINNESOTA, U. S. A. 
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‘It Will ‘Pay-To’ Trade With Paetow”’ 


Brewers Grains 
Malt Sprouts 
Millfieeds 
Linseed Meal 
Soybean Meal 
Feed Barley 


Swiitide 
Cod Liver Oil 


Screenings 
of all kinds. 


Send for our regular daily and weekly quotations. 


FEED-GRAIN 
SCREENINGS 
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Marblehead “98” 


@ Pulverized Calcium Carbonate 
packed in multiple paper bags 
machine sewed 100s and 50s. 


(Marblehead Limestone Grits 


@ Packed in 100 Ib. osnaburg bags. 
Turkey to Chick size. Special! 

_ Canary size for starter and 
growing mash trade. Lime- 
stone grit the best for supply- 
ing calcium for egg shell mak- 
ing and bone builder for baby 
chicks. 


Marblehead Lime Ration 


@ Under laboratory control. 96% 


through 200 mesh screen, pure, 
white, better than 98.3% cal- 
cium carbonate. Packed in 
heavy toweling bags. Feeding 
directions printed on _ every 


sack. 100 net weight. 


MINERAL MINES 
DAIRY MINES 
FEED MINES 


Stock up 
now for 
the Chick 


Season 


100 Ibs Net 
When Pacted 
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MARBLEHEAD COMPANY 


160 N. LaSalle St. 


Chicago, Ill. 


Norge Pure Cod Liver Oil 


_ Guaranteed Pure by JohanC. Martens & 
Co. Bergen, Norway—Largest Fisheries in the World. 


700 VITAMIN “A” 
150 VITAMIN 


A Purity and Vitamin Certificate is issued 
with each Drum of ‘‘NORGE”’ Cod Liver 
Oil shipped to the United States, which 
is an unconditional guarantee of quality 
and purity. 


Poultrymen acclaim the beneficient re- 
sults obtained, with ‘‘NORGE”’ a com- 
ponent part of the feed ration. 


The medicinal value of 
cod liver oil is not due to 
the vitamin alone, but to 
the combined effect of 
the vitamins and other 
important constituent 
elements. 


Cod liver oil, likethe milk 
of mammals, is a com- 
plex created by nature 
which cannot be replac- 
ed by a few of its con- 
stituent elements isolat- 
ed from the whole. 


IMPORTED AND DISTRIBUTED BY 


DEUTSCH & SICKERT Co. 


Grain & Stock Exchange Milwaukee, Wis. 


Grain 


Merehandisers 


Green Bay Chicago 
Duluth Toledo 
Portland Omaha 


MAIN OFFICE 
MINNEAPOLIS 


MILWAUKEE, WIS. 


Buffalo 
Albany 
New York 


San Francisco Ogdensburg Boston 


GOOD BUSINESS 
ALL SUMMER 


If you want to enjoy a real 
volume of feed business 
throughout the summer, stock 
up on 


WISCONSIN 
Growing Mash 


Display it prominently where every 
farmer will see it—and watch your 
sales increase. There are plenty of 
chicks in your territory to keep you 
busy and the live WISCONSIN 
dealers will get the business. 


NORTHERN MILLING CO. 


Since 1883 
WAUSAU... . . WISCONSIN 


Book Vitamine Brand U. S. P. Cod Liver Oil 
for Satisfied Customers. 
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NOPCO WAS 


FIRST 


THE DAIRY FIELD 


i oe DAIRYMAN who raises his own re- 
placements is faced with a problem. 
Milk is the natural food of the calf, but it 
is also the source of the dairyman’s liveli- 
hood. How can a man sell all his milk and 
still raise good calves? 

Calf meals came into the picture as the 
answer to this problem. Because good 
management recommends that calves be 
kept indoors for the first few months, 
experienced feed mixers realized that a 
reliable source of Vitamin D must be 
included in their calf feeds. 


Meanwhile, at New York State College 
of Agriculture, feeding specialists were 
studying the effects of cod liver oil on 
growing animals. Their tests showed that 
the unsaturated fatty acids in straight cod 
liver oil, when fed in the large quantities 
required by growing calves, were likely to 
be harmful. But—they also showed that 
Nopco XX, because its high concentration 
allowed it to be used in much smaller 


This heifer weighed 91 Ibs. at birth and at 16 weeks of age weighed 269 Ibs., an average daily 
gain of 1.59 lbs. She was reared on a dry calf meal containing %% Nopco XX. At 26 weeks 
she weighed 404 Ibs., an average daily gain from birth of 1.74 Ibs. 


quantities, was a much safer source of VitaminsAandD. Dairymen were able to raise sound, well-developed 
The result? Nopco XX earned a permanent place in calves economically. And feed mixers found the way 

successful calf-raising programs. State agricultural col- open to a nice new volume in calf rations. 

leges developed feeding recommendations based ona calf Once more Nopco’s progressive policy had enlarged 

meal gruel or dry calf starter containing Nopco XX. __ the business opportunities of the feed trade. 


* NATIONAL OIL PRODUCTS CO., INC.-3873 ESSEX ST., HARRISON, N. J. 
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You Can Convince Your Customers 
That Summer Feeding Pays 


Pasture Season Need Not Be Slack Period 


pasture. And for all the dairy 

feed business that some dealers 

get at this time of the year they 
might as well be out there too—pick- 
ing daisies. 

It is unfair for a man making his 
living off the farmer to begrudge him 
warm rains that make the grass shoot 
out of the earth and result in abundant 
grain crops. These are part of his 
stock in trade. He needs them if he 
is able to make money enough to con- 
tinue to trade with the feed dealer. 

Do You Pray for Rain? 

Years back it was customary for feed 
men to park their feet on the desk and 
secretly hope for a dry year so that 
pastures would burn up and farmers 
would be compelled to buy feeds. Such 
an infamous yearning is no longer nec- 
essary. 

Practical tests have demonstrated 
that it pays to feed cows a grain ra- 
tion while they are on pasture. This 
is particularly true during late sum- 
mer when grasses have matured or are 
wilted from continual hot, dry weather. 

It has been shown that good, succu- 
lent pasture in the growing stage con- 
tains on an average of 17 per cent pro- 
tein. In midsummer, however, when 
the grass is dry, brown and coarse, it 
has only 6 or 7 per cent protein and 
up to 35 per cent fiber. 

Farmers Unaware of Facts 

Farmers are not aware of this ex- 
treme reduction in the productive value 
of pasture grass and they subject their 
cows to such starvation that they are 
pulled down to a point from which 
cannot retrieve. 

Instead of sitting with his feet on 
the desk until the pasture season is 
over, the aggressive dealer uses the 
soles of his shoes to better advantage 
by visiting the farms in his community 
and proving to his customers that it 
will pay them in the long run to feed 
his special feed to his cows while they 
are on pasture. One effective way in 
which to convince prospects for sum- 
mer feeding is to show them actual 
records of those who are following out 
the plan. 

A feed dealer recently turned his 
summer slump season into a profitable 
period by using this method. First, he 
went to one of the leading dairymen in 


Or are grazing knee deep in 


his territory and engaged in a long con- 
versation with him. It ended with the 
farmer finally agreeing to try the deal- 
er’s summer ration on a trial basis. 
Accurate figures were kept. The first 
month rolled by and the dairyman was 
delighted to find that an appreciable 
increase in milk production had been 
made. June, July, August and Septem- 
ber saw continued gains. At the end 
of the summer, the farmer had before 
him the positive proof that feeding a 
low protein ration in addition to pas- 
ture had paid him well. These were 
the figures: 


Without Grain With 
ation Rat 
Pounds of Milk Month Penna. of} Milk 
15,117 May 23,055 
11,430 June 20,758 
9,993 July 15,588 
7,445 August 12,142 
7,064 September 15,534 


It is interesting to note from the 
above figures the extremely low pro- 
duction obtained without a grain ra- 
tion during the months of July, August 
and September. This is the time of 
year when pastures usually become 
dried and consequently lose in protein 
content. The feeding of a grain ration 
as demonstrated in the right hand 
column of figures shows what the plan 
did. Production in September, when 
cows are usually run down, was nearly 
as high as July. In other words the 
production level was maintained; the 
dairy herd was ready to go into fall 
and winter in good condition, and the 
farmer, during all this time, pocketed 
extra profits. 

Records Help the Cause 

Fortified with these records, the feed 
dealer canvassed his territory during 
the early part of May of the following 
year. He won new summer feeders 
right and left. Today he is doing a 
bigger volume of business than ever. 
He has licked that dreaded “summer 
slump”. 

The story is told of another dealer 
who used a different method of starting 
a farmer on summer feeding. 

A dairyman had just purchased a 
pure-bred cow for a considerable sum 
at an auction. 

“What better time to start her pay- 
ing off the purchase price,” he mused 
as he led her back to the farm. “Pas- 
tures are good, and it won’t cost me a 
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cent to feed her until fall.” 

A month passed and the farmer stood 
before the chart on the wall, studying 
the day-by-day production of his prize 
cow. He worried. The chart 
showed a consistent decline in the 
number of pounds of milk produced. 

The animal had lost considerably in 
weight. One could easily hang a hat 
on her hips and her ribs would have 
served as an excellent wash board. He 
was still scanning the chart in disgust 
when a voice at his elbow greeted him. 
It was his local feed dealer. 

Dealer Buys a Cow 


When asked about the disconsolate 
look on his face, the farmer pointed 
to the chart for an answer. 

“You can have that critter for the 
price of the beef,” he offered. 

The dealer did some rapid thinking, 
for the real purpose of his visit was 
to sell the farmer on a summer feeding 
plan and not to buy cattle. 

“All right,” he said. “I'll give you 
a check for $50.00 as a deposit on the 
cow on one condition. You let me 
keep her here and prescribe the feed 
she is to receive.” 

“Agreed,” eagerly accepted the 
farmer, and the dealer wrote out the 
check. 

Chart Takes an Upturn 


Several months later, on a sultry 
August day, the farmer was again 
studying the chart when the dealer 
dropped in on him. 

“Well,” the feed man said. “The old 
cow isn’t doing so badly after all. You 
certainly handed me a bargain when 
you sold her for the price of the beef.” 

“Now, why do you suppose she acted 
like that right after I brought her 
here?” the farmer asked. 

The dealer was ready with the answer 
he had been waiting to give for weeks. 

“You see,” he began, “the dairy 
people you bought the cow from always 
give their herd a commercial feed in 
addition to pasture. Grass alone doesn’t 
contain enough proteins and concen- 
trates to supply the ingredients neces- 
sary for steady milk production and 
maintaining of bodily health and vigor. 
When cows don’t get enough out of 
their feed they take it out of their body, 
begin torun down, lose weight and drop 
in milk production. The right feed in 
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addition to pasture builds the cows up, 
keeps up their production and puts them 
in shape to continue making profits for 
you during the winter months.” 

“Will you sell that cow back to me,” 
quickly responded the. farmer. 

He was already dashing into the 
house for the money before the dealer 
could reply. As he handed it to the 
dealer, he looked at the chart once 
more and said: 

“Well, I guess figures don’t lie. Send 
me a load of your feed tomorrow morn- 
ing. I am going to give it to my whole 
herd.” 

The dealer smiled with satisfaction 
as he swung down the highway toward 
his store. 

“Well,” 


he mused. “That was the 


best $50.00 investment I ever made in 
my life.” 
It is not necessary for dealers to go 


Don’t Let COCCIDIOSIS 


Rob Your Customers of their Chicks! 


Salsbury’s 
RAKOS 


For customers who pre- 
fer a liquid treatment 
for coccidiosis, Dr. Sals- 
bury’s Rakos is_ ideal. 
It’s an astringent medi- 
cine that renders the 
bowel contents acid, 

erms. specially 
owt ul in stubborn or 
chronic cases. 


Recommend Early 
Pox Vaccination 


Chicks should be vacci- 
nated when six to twelve 
weeks old. Dr. Sals- 
bury’s Fowl Pox Vaccine 
Produces permanent im- 
ainst Pox, 
Cankers, ‘Colds, Roup, 
etc. Gives you a nice 
Profit, too! New low 
ices now in effect. 


DR. 


Home Office 
Eastern Branch: Pa. 


been appointed distributor of Ke-O 


to the extremes of purchasing cows to 
prove the merits of summer feeding. 
Experts recommend it; tests have 
proved its value. An aggressive cam- 
paign of educating the customer to the 
extra profits he can earn by feeding a 
grain ration should be on the merchan- 
dising program of every dealer. It 
pays real dividends. 


KE-OK-UK DISTRIBUTOR 
Franke Grain Co., Milwaukee, 
uk gluten feed in the state of Wiscon- 
sin. The product is manufactured by 
the Hubinger Co., Keokuk, Ia. In ad- 
dition to its new line the Franke com- 
pany handles bran, middlings, linseed 


meal, soybean meal and other feed 
stuffs. Harry Franke is manager of 
the firm. 


Help Them Fight This Deadly 
Disease with DR. SALSBURY’S 


PHEN-O-SAL 


Now that the coccidiosis season is here, you’ll 
want to do everything you can to help your cus- 
tomers prevent heavy losses to their flocks. Frankly 
we know of no better way than to be able to supply 
them with Dr. Salsbury’s Phen-O-Sal Tablets. 

Used in the drinking water these tablets form a 
pure medicinal fluid that goes to all parts of the 
birds’ intestines. 
gently heals the inflammation, and soothes the 
sore tissues of the mucous membrane. 
tion, it furnishes bloodbuilding elements that help 
to restore health and vitality and builds up resist- 
ance to disease. 

Like many another feed dealer, you’ll find that it 
pays to stock Phen-O-Sal Tablets, and to recom- 
mend their use both as a preventive and asa cor- 
rective in the war against coccidiosis. 
O-Sal users become satisfied customers, and that 
means greater profits for you! 
details of our dealer proposition. 


There it combats the coccidia, 


In addi- 


For Phen- 


Write at once for 


SA TORIES 


« « Charles City, lowa 
Branch: Pomona, Calif. 
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Milwaukee Will Entertain 
National Dealers 


Initial preparations for the entertain- 
ment of delegates who will attend the 
annual convention of the Grain & Feed 
Dealers National association at Mil- 
waukee, October 12 and 13, were made 
with the appointment of a committee 
by the Milwaukee Grain & Stock Ex- 
change. 

Chosen to serve on the committee 
by John V. Lauer, president of the Ex- 
change, are H. M. Stratton, Stratton 
Grain Co., chairman; Edward LaBud- 
de, LaBudde Feed & Grain Co.; O. R. 
Sickert, Deutsch & Sickert Co.; W. A. 
Hottensen, W. M. Bell Co.; E. J. Kop- 
pelkam; Arthur J. Riebs, Riebs Co.; J. 
Walter Rice; Walter K. Weschler; 
Lawrence H. Teweles, L. Teweles Seed 
Co.; A. L. Johnstone, Johnstone-Tem- 
pleton Co.; J. Howard Mailon, Chas. A. 
Krause Milling Co.; John W. Jouno, 
Stratton Grain Co.; E. H. Hiemke, L. 
Bartlett & Son Co.; J. P. Hessburg, 
Archer-Daniels-Midland Co., and H. H. 
Peterson, Schlitz Brewing Co. 

Several sub-committees are to be ap- 
pointed also and will be announced at 
a later date. Milwaukee plans a royal 
reception for the national dealers. 


New Richmond Dealers 
To Hold Picnic 


The New Richmond District Dealers 
club of the Central Retail Feed asso- 
ciation will hold its third annual picnic 
at Lake Wapogasset park, four miles 
west of Amery, Wis., on June 28. 

Last year more than 300 persons at- 
tended and a larger crowd is expected 
to attend this season’s outing. The site 
selected for the picnic provides ample 
opportunity for swimming, fishing and 
other forms of recreation. 

Various contests are to be held and 
winners will receive more than $150.00 
worth of prizes. Free ice cream and 
coffee and other refreshments are to be 
served. The New Richmond group ex- 
tends a cordal invitation to all dealers 
to attend. 


LOUIS V. LUDLOW, president of 
L. V. Ludlow & Co., Far Hills, N. J., 
passed away at his home May 9. He 
was 62 years old and was active in the 
civic and political life of his community 
as well as the feed business. 


NEW SECRETARY 

Walter J. Krings, assistant secretary 
and treasurer of the St. Louis Mer- 
chants Exchange, St. Louis, Mo., has 
been appointed to succeed C. B. Rader 
who resigned, effective June 1. Marion 
E. Woods has been selected to take 
over the post vacated by Mr. Krings. 


PORTABLE MILL FIRE 

That portable feed mills are a menace 
to farm property was again demon- 
strated by a recent incident which hap- 
pened recently near Randolph, Wis. 

A portable, operating on the farm of 
Fred Heidt, suddenly burst into flames 
as the result of an overheated exhaust 
pipe. 

Fortunately, those on the scene were 
able to move the machine away from 
the buildings before the fire had an 
opportunity to spread. The portable 
mill was completely destroyed. 
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Record Crowd Helps Central Dealers 
Celebrate 10th Birthday 


Colby Porter, Fox Lake, Reelected President 


APPY birthday to you! 

The largest gathering in its 
history turned out to extend this 
greeting in person to the Cen- 

tral Retail Feed association in recogni- 
tion of its 10th anniversary at the an- 
nual convention held at the Schroeder 
hotel, Milwaukee, June 8 and 9. 

It was indeed a most successful party 
with everybody in good spirits because 
of greatly improved business conditions 
and an outlook for continued turns for 
the better in the future. 

While the convention was a joyous 
celebration, the record crowd of retail 
dealers buckled down to business, too, 
and made real history in the feed busi- 
ness. 

Extend Farm Cooperation 

Firmer relationships with county 
agents, 4-H club leaders and other ag- 
ricultural workers were cemented as the 
result of one entire session which was 
devoted to this project. The dealers 
practically turned their meeting over to 
state 4-H leaders and boys and girls 
active in the work and county ageuts 
who extended their whole-hearted co- 
operation in addition to providing an 
afternoon of real entertainment. 

The association pledged itself to sup- 
port agricultural activities and officially 
adopted the plan of presenting certifi- 
cates of honor and a cash prize each 
month to the leading boy and girl in 
4-H club work, presentation to be 
made by the dealer from whose locality 
the selection of the winner is made. 

Porter Again President 

Colby Porter, C. S. Porter, Fox Lake, 
Wis., president and Fred Christopher- 
son, Milltown Cooperative Produce and 
Shipping Ass’n., Milltown, Wis., vice 
president, were both reelected at the 
close of the convention. Roland Rein- 
ders, Reinders Bros., Elm Grove, Wis., 
was chosen to succeed F. F. Becker, 
Woodland Lumber & Grain Co., Wood- 
land, Wis., as treasurer, and David K. 
Steenbergh, managing editor of The 
Feed Bag, Milwaukee, was again ap- 
pointed executive secretary. 

Directors chosen for a three-year term 
were Mr. Porter; F. E. Parker, Fen- 
nimore Farmers Warehouse Co., Fen- 
nimore, Wis., and J. E. Davis, Northern 
Supply Co. Retail Stores, Amery, Wis. 
-—for two years, Mr. Reinders; George 
Schlegel, Athens Cooperative Produce 
Co., Athens, Wis., and H. L. Krueger, 
Krueger Bros., Forest Junction, Wis.— 
for one year, William Herpst, Elm- 
woed Lumber & Grain Co., Elmwood, 
Wis.; Walter Uebele, Burlington Feed 
Co., Burlington, Wis., and Mr. Christo- 
pherson. 

John V. Lauer, president of the Mil- 
waukee Grain & Stock Exchange, wel- 
comed the dealers to the city and com- 
plimented them for their spirit of co- 
operation and the success of the Central 
Retail Feed association. 

Colby Porter, in his address, called 
attention to the Honor Roll plan spon- 
sored by the association and urged all 
to cooperate in upholding its principles. 


T. L. Bewick 


Ben F. Rusy 


He also cited three ways to run a busi- 
ness. One of the surest ideas to em- 
ploy in going broke, he explained, is 
to wait for Uncle Sam to stop the chain 
stores and mail order houses from tak- 
ing your customers. He urged support 
of the association and asked the coop- 
eration of the members in getting new 
dealers into the organization. 

Malloch Chases Blues 

Those who came to the convention 
with the blues were afforded a com- 
plete cure in the humorous and inspir- 
ing talk delivered by Douglas Malloch, 
famous poet and lecturer. 

“We took the money of our fathers 
to get into the depression,’ he said, 
“and now we are taking the money of 
our children to get out.” 

He also pointed out the importance 
of advertising in business, and com- 
pared the man who stops advertising 
when trade falls off to the person who 
throws away his raincoat when it starts 
to rain. 

Attendance prizes of $5.00 each 
awarded at the close of the session 
were won by Colby Porter; Max Baro- 
ski, Cecil Elevator Co., Cecil, Wis.; 
William Herpst; G. J. Stodola, Coleman 
Elevator Co., Coleman, Wis., and H. H. 
Hauge, Nebraska Consolidated Mills 
Co., Milwaukee. 
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Miss Grace 
Rowntree 


The 4-H boys took over the show in 
the afternoon and sold themselves and 
their organization 100 per cent to the 
dealers. Milton Schweitzer, member of 
the Willow Edge club in Milwaukee 
county, opened the program with sev- 
eral selections on a concertina. 

Vint Praises 4-H Work 

James H. Vint, Union Grove, Wis., 
former president of the association, ex- 
plained the plan adopted by the Cen- 
tral association to promote 4-H club 
work. 

“The feed dealer,” he said, “has al- 
ways served agriculture and will con- 
tinue to do so in the future. The 4-H 
club is a form of farm apprenticeship 
that is worthy of the support of every 
feed man. If agriculture is going to 
advance we need the splendid leader- 
ship of these boys and girls who are 
now active in 4-H club work.” 

The magnitude of the 4-H movement 
in the United States was pointed out 
by T. L. Bewick, state club leader. He 
said that the 4-H club was the largest 
youth organization in America with a 
total membership of 997,457 for the en- 
tire country and 31,192 in Wisconsin. 
One of the many features of 4-H work, 
he added, is the training boys receive 
in putting farming on a business basis. 

(Continued on Page Twenty-three) 
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HIGHER EDUCATION 


Dealer: “What did your son learn at 
college?” 

Farmer: “Wal, he hadn’t been home Cem O25 C 
a week before he showed me how to Bag #5 
open bottles with a half dollar.” & pes 

* * * 


MIND READER 
She: “Do you call it mental telepathy 
when two people are thinking of the 


Carefully Sifted for Feed Dealer Consumption 


same thing?” 


He: “Yes, sometimes it’s that and GONE FOR GOOD 


sometimes it’s just plain embarrass- Tourist: “We’ve made a stupid mis- 
ment.” take. I tipped his lordship instead of 
*x* * * you.” 
QUICK WORK Butler: “That’s awkward. I'll never 
Mose: “Come here quick, Mandy, the get it now.” 
baby’s got something in his dia- 
phragm.” Someone has said that fat men are 


Mandy: “For laws sakes, eff dat don’t 
beat all—and I jest done put it on him.” 


good natured because they can neither 
fight nor run. 


YES! THAT'S 
THE NEW 
FUL-O-PEP 
DEVELOPER 


sami: 


7LooKit! THE 
NEW FEED / 


POULTRYMEN’S SUCCESS ‘BUILDS 
QUAKER DEALER PROFIT 


ANY successful poultrymen feed the Ful-O-Pep Way —some 

for as long as 15 successive years. They stick to Ful-O-Pep Feeds 

because they find them profitable—and the Quaker Dealers who serve 
them can count on steady year ‘round profits. 

Ful-O-Pep Feeds are balanced rations of heavy oatmeal content that 
grow good bone and sound bodies. Chicks grow uniformly on Ful-O- 
Pep Chick Starter and Fine Chick Feed. They develop big, well feath- 
ered bodies on Ful-O-Pep Growing Mash and Coarse Chick Feed—and 
now —pullet chicks on range make bigger, better feathered birds at a 
lower feeding cost on Ful-O-Pep Developer fed with 
plenty of Ful-O-Pep Coarse Chick Feed and Oats. 

Ful-O-Pep Developer is a low protein, high fiber 
mash especially created to grow pullets into big 
framed, sound bodied, fully matured layers that on 
Ful-O-Pep Egg Mash can produce plenty of big, 
sound eggs—profitably —and live longer. 

Right now is the time to introduce Ful-O-Pep 
Developer to your trade. It will pay the poultry- 
man and make profits for the Quaker Dealer. 


THE QUAKER OATS COMPANY 
Dept. 15-F . . 141 West Jackson Blvd. . . CHICAGO, U.S. A. 


Quaker 
FUL Q-PEP 


POULTRY FEEDS 
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ALL FIGURED OUT 
Young Lady: “Three hair nets, 
please.” 
Clerk: “What strength?” 
Lady: “Two dances and a car ride.” 


NATURAL DEDUCTION 

Freshman: “What do they call those 
tablets the Gauls used to write on?” 

Roommate: “Gaul stones.” 

* 
CORNHAY WEAKLY NEWS 

Luke Spivins ran down Tillie Borcks 
who weighs over 300 pounds the other 
day and told the judge that he would 
have gone around her but was afraid 
he didn’t have enough gasoline. 

Mank Corntassel sold the west forty 
on his farm, his wife having gone on a 
diet and lost so many pounds that she 
don’t need as much room to get around 


The local theatre has been missing 
Ezra Aikins’ patronage of late, he hav- 
ing casually remarked to his wife that 
he wished she’d be a little bit more 
like Greta Garbo. 

* * 

A typical American is one who 
makes money at his own trade and 
loses it monkeying with something else. 

Ok 


Joshua: “Would you marry a woman 
who is a great talker or the other kind, 
Ezry?” 

Ezry: “What other kind is they?” 

* 


A good wife will help her husband 
with the house work. 
* * * 
SUPPRESSED DESIRE 
Dealer: “What is vour greatest am- 

bition in life, Willie?” 
Willie: “To wash mother’s ears.” 
* 
SWEET IDEA 
Gracie: ‘‘Do you love me, mother?” 
Mother: “Why, of course, darling.’ 
Gracie: ‘“‘Then why don’t you divorce 
daddy and marry the man at the candy 
store.” 
2 
THE BIG SPLASH 
He rocked the boat, 
Poor wise guy, Hank; 
These bubbles mark 


° 


Where Henry sank. 
* * * 
LONELY LIFE 


Husband: “It certainly is true that 
money talks.” 
Wife: “Well, I do wish you would 


leave some here to talk to me during 
the day.” 
* * * 
EVIDENCE 
Dealer: “That boy has taken money 
from my pocket.” 


Wife: “How can you tell. It may 
have been me.” 

Dealer: “Impossible. There was some 
left.” 


i 
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KNOCK OUT THAT This is the alibi season. Farmer Jones listens 
OLD ALIBI without interest to the dealer’s sales talk and 

refuses to try that new feed until he finds out 
who is going to be the new president. Thus rebuffed the dealer tells his manu- 
facturer that he doesn’t want to order any more stock until after the election ai 
in November. The manufacturer in turn informs his supplier to hold the fort 
until further notice. And so on down the line, a crimp is put in business while 
the alibi makers sit back and wait for the politicians to fight it out for su- 
premacy. 


If our future welfare depends so much on whether Roosevelt or Landon 
or the choice of another party occupies the White House, why not close up 
shop altogether and have a good time until November. The farmer may as 
well stop milking his cows and feeding his hogs; the chickens had better cease 
laying eggs and digging for worms. Even the crops might catch the alibi spirit . 
and stop growing until the newspapers flash headlines of the new choice of -_ 
the American people. 


If the selection of our political leaders is so significant there should be 
no cause for worry. With the wave of their magic wand they will restore the 
milk that hasn’t been produced, the eggs that haven’t been laid, mature the 
crops in a single day and pour into our idle hands the profits we should have 
made while waiting for their coronation. 


You should take an interest in politics. Every good citizen does. But 
don’t let the fallacious bug of waiting to see what happens in the election bite 
you and slow you down in your efforts. 


Business conditions are better. We in the feed business have made a 
splendid comeback. Election or no election, let’s keep on working, advertising, 
buying and heading for better times. 


EMIL J. BLACKY. 
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MILL HEAD DIES 
Charles P. Wolverton, president of 
the Maritime Milling Co., Buffalo, N. 
Y., died at his home May 9 after a 


long iNness. He was 68 years old and 
widely known in the flour and feed 
industry. 


FARMERS COOPERATIVE Ele- 
vator Co., Pierson, Ia., sustained a loss 
estimated at $30,000 when fire damaged 
its plant on May 16. Two grain stor- 
age units and a large shed used to store 
salt and coal were destroyed. 


GEORGE BANKS, feed dealer at 
Kirkland, Ill., has established a turkey 
farm which he will run in connection 
with his business. He plans to raise 
enough birds to provide for at least 
5,000 Thanksgiving dinners this fall. 


PUBLISHED BY THE 


MASTER FEED! 


Ohio Association Ready For 


Summer 


SUMMER outing beautiful 
A surroundings will be combined 

with business at the 57th an- 

nual convention of the: Ohio 
Grain, Mill & Feed Dealers association 
which will be held at the Breakers hotel 
ir Cedar Point, Sandusky, Ohio, June 
22 and 23. 

Immediately after the morning ses- 
sion on the first day the delegates and 
their families will board the steamer 
“Goodtime” for a lake trip which will 
occupy practically the entire afternoon. 

The annual banquet will be held at 
the Breakers hotel in the evening. The 


AL 
CHART 


CATIONAL COMMITTEE 


RATIONS 


"Sex of Age 


FREE TO FEED DEALERS... 


This valuable wall chart of practical 
rations for all classes of farm stock. 


Approved by experts. 


Meets a real need 


of every dealer—on home mixed and 
batch mixed feeds and balanced rations. 
On tough, durable paper, varnished and 


weatherproof. 
today. 


Mailed postpaid, write 


LINSEED MEAL EDUCATIONAL COMMITTEE 


Dept. FD-2 


Clover or Alfalfa Hay Alone - 


io. 2 (Farm Raven) 


z 
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Meeting 


principal speaker, Count Ernesto Rus- 
so, Milan, Italy, will be introduced by 
R. H. Brundige, Kingston, ‘president of 
the association, who will serve as toast- 
master. Count Russo will give his im- 
pressions of the United States in his in- 
imical vein of humor and satire. Fol- 
lowing the banquet a dance will be 
given for the dealers and their ladies 
in the large auditorium of the hotel. 

Ray B. Bowden, Minneapolis, newly 
appointed secretary of the Grain & Feed 
Dealers National association, succeed- 
ing Charles Quinn, will open the ses- 
sion on the following day with a talk 
of interest to grain and feed men and 
mill owners. 

He will be followed by Lew Hill. 
Indianapolis, chairman of the grain 
grades committee of the national as- 
sociation, who will discuss the pro- 
posed changes in grain grades. 

The advantages of adding yeast to 
feed rations will be explained by D. E. 
Hale, Northwestern Yeast Co., Chi- 
cago; Prof. J. W. Hayward, director of 
nutritional research, Archer-Daniels- 
Midland Co., will talk on the utiliza- 
tion of soybeans, and keeping an ele- 
vator in prime condition with chemicals 
will be the subject of an address to be 
delivered by <A. D. Bosley, Vestal 
Chemical Co., St. Louis, Mo. 

Although the convention opens on 
Monday a large number of dealers and 
their wives are expected to arrive early 
enough to spend Sunday at Cedar Point 
and take advantage of its recreational 
facilities. They will be able to frolic 
on one of the best fresh water bathing 
beaches in the country, play golf, plan 
a picnic and enjoy many of the other 
features of the scenic surroundings. 

“Give your family a real treat,” sug- 
gests W. W. Cummings, secretary of 
the association. “Non members as well 
as members are cordially invited to at- 
tend. The business sessions of the con- 
vention will be of important value and 
there will be opportunity to combine a 
real vacation with the sessions while 
attending.” 


INDIANA 

Fishers Grain Co., Fishers, is con- 
structing a new frame elevator which 
will have a capacity of approximately 
11,000 bushels. 

W. W. Suckow, Franklin, has pur- 
chased the old Thornburg Milling Co., 
Martinsville. 

Reeves Grain & Fuel Co., Charlottes- 
ville, has installed a new hammer mill. 

Everett Beaman feed and seed store, 
Paragon, was. destroyed by fire May 
19, with a loss estimated at $10,000. 

Rea Peterson has opened the Reli- 
able feed store for business at Cutler. 

Maurice Staller, Fowler, has installed 
a new feed mill. 

Haldeman-Baum Co., Akron, 
structing a new office building. 

George W. Reed has purchased the 
Ziliak & Schafer elevator at Ft. Branch. 

Robert Evans, Evans Milling Co.. 
Indianapolis, who recently underwent 
an operation for appendicitis, is fully 
recovered and back on the job. 

Co-op feed mill, Wolcott, is con- 
structing a new addition to its plant. 


is con- 
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Smart Merchandising Built Goodman 
Chain of Four Feed Stores 


Tips Customers Off to Market Advances 


ITH $400, 15 years ago, Harry 
W Goodman bought a feed busi- 

ness in Wayne, Mich. The pur- 

chase included a horse and 
wagon which were used in making the 
first deliveries of feed. 

Today, four large trucks are required 
to handle the feed sold by the Goodman 
stores, located in Belleville, Romulus, 
Inkster and Wayne under the name of 
the Goodman Feed, Supply & Milling 
Co., and the Belleville Milling Co. 

Expansion Was Rapid 

The expansion of the Goodman stores 
is a story of a steady acquisition of al- 
ready existing feed stores through out- 
right purchases. A few years after the 
establishment of the first store in 
Wayne a large mill and elevator was 
purchased in the same town. With this 
purchase there began the manufacture 
of Goodman feeds. 

In 1929 an opportunity for the pur- 
chase of another mill and elevator pre- 
sented itself, which was also an oppor- 
tunity for expansion into new  terri- 
tory. A mill formerly operated by a 
farm cooperative in the town of Belle- 
ville, ten miles south of Wayne, was 
taken over. 

Improved business warranted still fur- 
ther expansion, so in 1930 a retail store 
was opened in Inkster, ten miles east 
of Wayne, and the last store was opened 
in 1932 in Romulus, 10 miles east of 
Belleville. The distribution of the 
stores is practical, in that each elevator 
has a retail store nearby and the entire 
set-up is not too far spread to make 
contact inconvenient. The feed distri- 
bution extends over approximately a 20 
mile radius around the ten mile square 
formed by the stores. The layout is 
indeed well planned and of further sig- 
nificance is the fact that the small stores 
in the towns of Inkster and Romulus 
are set away from the town some dis- 
tance. The store at Romulus stands at 
an important highway crossing just out- 
side the town. Mr. Goodman believes 
this to be a fortunate circumstance, for 
farmers like to avoid traffic congestion 
whenever possible and appreciate great- 
er accessibility to the store. 

Handles Variety of Feeds 

In addition to the Goodman feeds 
which consist of the combined starter 
and growing mash, a laying mash and 
a scratch feed, three commercial brands 
are carried. This, Mr. Goodman main- 
tains, is insurance against the wants of 
his customers. He plans on adding a 
dairy feed to his own line, for the dairy 
industry is gradually assuming the pro- 
portions it once held before the trend 
toward poultry keeping set in. In those 
days it was not uncommon for the main 
store to sell a dozen cars of cottonseed 
meal a year and upwards of 400 tons 
of dairy feed. 

The Goodman stores today sell from 
four to five carloads of feed a week. 
The organization employs ten men. In- 
stallation of a steel cutting mill for the 
manufacture of chick grains is planned, 
which will complete the line of mixers, 


grinders, shellers, etc., already installed. 
The rich farming territory in which the 
Goodman stores are located take over 
400 tons of fertilizer a year from his 
stores. 
Enormous quantities of seed are sold 
and Goodman publishes his own seed 
catalog. Garden sceds of all varieties 
fill the foreground of his main store. 
and they stand in regular size grain 
sacks. 
Features Baby Chicks 
Centrally displayed is a large electric 
chick battery in which chicks are held 
until sold, and the season’s turnover 
is expected to run over 60,000. Orders 
are taken for chicks at the store and 


One of the thriving Goodman stores 


turned over to reliable hatcheries. De- 
livery is made from the store. The con- 
stant display of chicks at all stores pro- 
duces many orders that might other- 
wise never materialize, for the sight of 
the chicks in itself creates the desire 
to turn the garage into a_ brooder 
house for the summer and to start a 
poultry business. 

Mr. Goodman is considerate of his 
customers and has a cheery word of 
greeting for each upon their entrance 
into the store. Somewhere he must 
have read about the housewife who, 
though she goes to the store only to 
get a pound of butter and a loaf of 
bread, always comes back with a num- 
ber of other items. The customer in 
his store is always approached on ad- 
ditional items before he or she is per- 
mitted to leave. 

Asked what measures he resorts to 
in his attempts to increase business and 
which of them he finds most effective, 
Mr. Goodman explains that he calls on 
his customers in person. Whenever he 
has a carload of feed or concentrate 
coming in he uses the telephone to offer 
this feed at a dollar a ton less on the 
day the car stands on the track. When 
he feels feed prices are advancing he 
goes out and solicits orders in an at- 
tempt to stock up his customers before 
the price advances. His long experi- 
ence in the feed business enables him 
to forecast prices to a certain extent, 
and his patrons are assured of his sin- 
cerity of purpcse in advising them to 
their own benefit. A tip from Good- 
man is generally a good tip, they say. 

A tri-city paper, published weekly and 
in three cities by one pubiisher, carries 
advertising from the Goodman stores at 
frequent intervals. Specials are an- 
nounced and commodities in season are 


THE FEED BAG—JUNE, 1936 


listed. A listing of the commercial 
feeds and nationally advertised products 
carried serves to tell people that they 
can be obtained at the store, so if any 
national advertising has been done by 
the manufacturer of the product Good- 
man ties in with it. 
Operates Harness Business 

An important part of the Goodman 
stores’ business comes from the Wayne 
Saddlery, added to the firm in 1933. 
Upon the death of the only harness 
maker of Wayne, farmers began com- 
ing to Goodman for accessories and 
parts, and soon Goodman was supply- 
ing them with snaps and buckles, shoul- 
der pads and collars, until finally he 
decided to bring in a Detroit harness 
manufacturer. The business was again 
purchased outright, and today 21 men 
are employed in making harnesses. 

Three men are kept on the road in 
Michigan, Indiana, and Ohio selling to 
implement dealers, harness makers, and 
other dealers, and thus the local de- 
mand of this valuable farm necessity 
was turned into an important part of 
the Goodman industries. Just another 
opportunity seized upon and capitalized 
on by this energetic store proprietor. 

In the many years the Goodman 
stores have served their farming com- 
munities they have built up a reputa- 
tion of fair dealing and good merchan- 
dise. That good management prevails 
and profits have accrued is evidenced by 
the constant expansion in stores and 
steady development of services ren- 
dered to the community. 


HARRY FRANKE, Franke Grain 
Co., Milwaukee, recently returned from 
an outing at Minocqua, Wis., where he 
was a guest at the summer home of 
Phil Orth, Ph. Orth Co. 


MONARCH ELEVATOR 
Lake Park, Minn., has purchased the 
building and equipment of the Zenith 
Milling Co., and is operating the estab- 
lishment in connection with its present 
plant. 


WISCONSIN 

F. J. Leahy has opened a feed store 
in the Rodham building, Darlington. 

Plankinton Packing Co., Milwaukee, 
has announced plans for the construc- 
tion of a new building to house a feed 
and fertilizer manufacturing plant. 

Forrestal Milling, Feed & Grain Co. 
has opened a new feed store at Beloit. 

Knowles Produce & Trading Co., 
Knowles, is constructing a 30x70 addi- 
tion to its present plant. 

Ripon Farmers Co., Ripon, is con- 
structing a new grain silo with nine 
bins. 

Hartland Lumber & Fuel Co., Hart- 
land, recently remodelled its offices. 

Washington J. Klein, manager, Far- 
mers Elevator Co., West Bend, died 
recently following a brief illness. 

Virgil Loy has purchased the Stit- 
zer warehouse, Stitzer. 
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100,000 


Chickens on One Farm 
Thriving On 


Arcady Wonderlas 


For POULTRY 


(Formerly Arcady-Wonder Molasses Concentrate) 


Redbird farm, Wrentham, Mass., which is 
feeding 100,000 Rhode Island Reds, wintering 
more than 40,000, received its first order of 
ARCADY WONDERLAS FOR POULTRY 
(formerly Arcady-Wonder Molasses Concen- 
trate) on May 14. Milk was eliminated from 
the ration and 10% WONDERLAS FOR 
POULTRY was substituted. It gave just as 
good results, with excellent growth, feather- 
ing vitality and activity in the flock as when 
milk was being used. All birds on the Red- 
bird farm are now receiving a WONDERLAS 
FOR POULTRY ration. 


Your customers, too, can profit more by using 
ARCADY WONDERLAS FOR POULTRY 
and you can profit more by Selling it. 


* 


Write for details, for distribution 
in your territory—today—to 


ARCADY FARMS MILLING CO. 


223 W. JACKSON BLVD. CHICAGO, ILL. 
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Salsbury’s Short Course 
To Be Held July 1-3 


Hundreds of hatcherymen and feed 
and poultry supply dealers and their 
service men are expected to attend the 
annual short course on poultry diseases 
conducted by Dr. Salsbury’s Labora- 
tories which is to be held at Charles 
City, Ia., July 1, 2 and 3. 

The short course this year will fea- 
ture a poultry disease show and those 
attending are asked to bring sick birds 
or preserved specimens in jars. 

Several well-known leaders in the 
poultry industry have been invited to 
attend and appear on the speakers’ pro- 
gram. They include H. L. Schrader, 
Washington, D. C.; Reese V. Hicks. 
Kansas City, executive secretary of the 
International Baby Chick association; 
LeGrande Adams, American Forks, 
Utah, and Dr. C. Van Horssen, Wash- 
burn-Crosby Co., Minneapolis. 

Other guest speakers who will talk 
on poultry problems are to be an- 
nounced at a later date. In addition the 
complete staff of Dr. Salsbury’s poultry 
disease school and research department 
will be featured in subjects of timely 
interest. 

Special plans have been made for clin- 
ic, laboratory and other demonstrations 
and each individual will be given an 
opportunity to work with dissecting 
sets, microscopes and other laboratory 
equipment. Each registrant is requested 
to bring his own apron and dissecting 
set. These demonstrations in actual 
laboratory work will be held in the 
afternoons and are to be conducted 
largely in the nature of post graduate 
courses. 

An entertainment program of wide 
variety is to be presented during the 
evenings of the short course. One of 
the features will be the annual picnic 
to be held at the city park. 

“Feed dealers are especially welcome 
to attend our short course,” Dr. Sals- 
bury announces. “The program we have 
planned will provide many things in 
which feed dealers are vitally interested. 
because a better understanding of poul- 
try health problems will enable them to 
render a more valuable service to their 
customers.” 


FREDERIC MILLING CO., Fred- 
eric, Wis., has been incorporated, with 
W. C. Stephan, D. E. Stephan and C. 
J. Franseen as the principals. James 
Mullins has been placed in charge of 
the Grantsburg, Wis., branch, serving 
the northern Minnesota territory. 


OHIO 

J. N. Arendall, proprietor of the Cov- 
ington Grain & Feed Co., Troy, has 
purchased the Arco mills at Arcanum. 

Grovedale Feed Co., Grovedale, has 
opened for business with Red Jenkins 
and Myron Elliott in charge. 

Harris Buckingham who has been 
associated with Willard R. Richards in 
the Richards Elevator Co., Willard, for 
the past 14 years, has purchased the 
interest of his partner and will operate 
the business alone as the Buckingham 
Coal & Supply Co. 

Jenera Cooperative Association, Je- 
nera, recently acquired new property on 
which it will construct a building to 
accommodate its increasing feed busi- 
ness. 
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Progress Seen by Manufacturers 
At 28th Convention 


Reelect H. L. McGeorge as President 


ORE than 200 feed manufactur- 
M ers and affiliated trade repre- 

sentatives gathered at White 

Sulphur Springs, West Vir- 
ginia, June 11 and 12, for the 28th an- 
nual convention of the American Feed 
Manufacturers association—all express- 
ing approval of the arrangements in- 
cluding the plan of having at each 
meeting at least two important speak- 
ers to discuss new phases of animal nu- 
trition. 

This innovation was called to the at- 
tention of the delegates by A. F. Seay, 
Purina Mills, St. Louis, chairman of 
the association’s committee on research 
and education. He also reported on the 
work of his committee in reviewing all 
important publications on animal nutri- 
tion, both publicly and privately printed 
and from anywhere in this country or 
abroad, and in issuing brief summaries 
of their findings to the members of the 
association. 

Officers Are Reelected 

Tribute was paid to the officers who 
served the organization during the past 
year and the members gave expression 
to their confidence by electing all of 
them for another term. 

They include H. L. McGeorge, 
Royal-Stafolife Mills, Memphis, Tenn., 
president; H. L. Hammond, Charles M. 
Cox Co., Boston, vice president; Ralph 
Field, Chicago, executive vice president 
and secretary and W. R. Anderson, 
Milwaukee, treasurer. 

The convention opened with an ad- 
dress by President McGeorge who com- 
mented on the more important work ac- 
complished by the association. During 
the year, he reported, the association se- 
cured a reduction in the emergency 
charges on freight rates applying on 
mixed feed from approximately three 
cents per 100 pounds to a maximum of 
one cent, conducted a steady campaign 
for the return of processing taxes paid 
on floor stocks of bags, campaigned in 
the various states to assure the estab- 
lishment of a more uniform and equit- 
able inspection tax on mixed feed, oper- 
ated comfortably within its budget and 
increased the association’s cash reserve 
fund, did more personal contact work 
among members through the increased 
traveling of Executive Vice President 
Field, and increased its membership. 


Praises Trade Papers 

Toward the conclusion cf his address, 
Mr. McGeorge paid a much appreciated 
tribute to the feed trade press. “Many 
industries are not so fortunate as ours,” 
he said, “and they are missing great 
benefits because they do not have 
weekly and monthly trade papers like 
ours that are extending through the 
printed word, editorially and otherwise, 
a continual message of hope and en- 
couragement to the feed manufactur- 
ers, inspiration to the retail distributors 
and great benefits to the farmer feeder 
patrons of the industry through the 
medium of their several publications. 

“The association appreciates the tre- 


mendous part they play and the con- 
tribution each and every one of them 
are making to help build this industry. 
Not to read them is as unwise as not 
to read your daily papers. Theirs is 
the news of our industry, their pages 
are veritable experience meetings. More 
power to them. They are deserving of 
your reciprocity. Don’t allow your ad- 
vertising agencies to pass them by.” 

Detailed activities of the organiza- 
tion for the past year were reviewed 
by Mr. Field in his annual report 
which has been mimeographed and of 
which copies may be obtained by writ- 
ing the association office at Chicago. 

Control President Speaks 

Harmony in the research work of 
agricultural stations and feed manufac- 
turers was urged by C. E. Buchanan, 
Topeka, Kans., president of the Asso- 
ciation of American Feed Control Of- 
ficials. His talk is published on page 
25 of this issue of The Feed Bag. 

Legislation as it atfects industry was 
analyzed in an interesting discussion by 
W. L. Daley, Washington, D. C., sec- 
retary, American Publishers Confer- 
ence. 

“One of the difficulties of business 
today,” he declared, “is the shortage of 
profits and a surplus of prophets. It 
is difficult to discern a true picture of 
government and business in the welter 
of propaganda which surrounds us. We 
all agree that most of the legislative 
proposals for the regulation of our busi- 
ness are as unnecessary as new legs on 
a centipede. Humble obedience to facts 
will convince you that the elections will 
not solve vital economic problems. No 
set of men are divinely inspired with 
principles which will bring about the 
millenium. 

‘While the new congress must con- 
sider pressing measures, it will not be 
under the stress and_ strain’ which 
marked its efforts during the crisis of 
1933. It is true that the usual flood 
of panaceas will be offered by econo- 
mists, politicians, and monetary theo- 
rists. Those who have followed the 
general legislative pattern closely be- 
lieve there is a genuine need for force- 
ful thinking in the matter and that no 
time should be wasted. In other words, 
do not wait until the election to de- 
termine what measures of business co- 
operation are necessary for insuring 
economic recovery. 

“IT believe that the best thought in 
Washington is to the effect that only 
certain features of the NRA _ experi- 
ment are susceptible to rescue. The 
pilgrimage of the Blue Eagle showed 
quite clearly that no one pattern of 
regulation or control will clothe all in- 
dustries.” 

Numerous bills affecting business now 
before congress were also explained by 
Mr. Daley. 

Thirty-three new members secured 
during the vear and four additional 
signed up during the convention were 
introduced by W. D. Walker, Arcady 
Farms Milling Co., Chicago, chairman 


THE FEED BAG—JUNE, 1936 


oi the membership committee. Mem- 
bership, he said, was now at the highest 
peak in the history of the association 
except for the brief period of NRA 
during which many small manufactur- 
ers, who would otherwise never have 
been interested, were affiliated. 


Golfers Rained Out 


Rain during the afternoon forced 
those who planned to enter the golf 
tournament to stay indoors, and it was 
necessary to determine the winners on 
the following day. They will be an- 
agai in the July issue of The Feed 

ag. 

Reports of various committees of the 
association opened the second morning 
of the convention, and an address by 
Dr. J. S. Hughes, Manhattan, Kans., 
professor of chemistry, Kansas State 
College, who discussed vitamin A fol- 
lowed. 


“As early as 1918,” he declared, “the 
Kansas agricultural experiment station 
showed that the lack of vitamin A in 
poultry rations was responsible for nu- 
tritional roup, low egg production and 
poor hatchability. Now that the vita- 
min A potency of a feed can be deter- 
mined the manufacturer can produce 
feeds uniform as to this important nu- 
trient. If feed manufacturers will make 
use of the information available in the 
preparation of their products, there will 
be no question about the high quality 
of commercial feeds.” 

Dr. Hughes also gave a detailed ex- 
planation of the carotene contents of 
feeds and told how tests were conducted 
to determine the amounts each con- 
tained. 


The rapid gains made by soybeans 
as a protein feed were discussed in the 
talk which followed by Dr. H. E. Bar- 
nard, Farm Chemurgic Council, Dear- 
born, Mich. Excerpts from his ad- 
dress are published on page 17 of this 
issue of The Feed Bag. 

C. A. Coddington, Beacon Milling 
Co., Cayuga, N. Y-., reporting for the 
committee on definitions and contact 
highly praised the Association of Amer- 
ican Feed Control Officials for stan- 
dardizing the definitions of feed ingre- 
dients so that they could be uniformly 
used in the interpretation and adminis- 
tration of the various state feed laws. 
Research is continually finding new in- 
gredients, he explained, and our com- 
mittee is now working with the con- 
trol officials presenting the views of our 
industry with respect to these new in- 
gredients and their proposed defini- 
tions. 

The feed industry and the control of- 
ficials were reported to be in practical 
agreement on the proposed uniform 
feed law as published in February, ac- 
cording to J. W.- Keller, Pratt Food 
Co., Philadelphia, chairman of the 
mianufacturer’s committee working on 
that project. The only major point still 
to be agreed upon is the method of 
registration, with the manufacturers 

(Continued on Page Nineteen) 
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FULTON FEED & SUPPLY CO., 
Canal Fulton, O., has been incorporated 
by Forman Arthur, Homer H. Rardon, 
Marion Arthur and George A. Hoover. 


MELVIN HOLTON, Rushville, IIL, 
has purchased the Houston feed store, 
Beardstown, and has changed the name 
to the Beardstown feed store. 


JAMES G. McKILLEN, president, 
McKillen Grain & Feed Co., Buffalo, 
N. Y., and Mrs. Ineth C. Wilber, were 
married recently. They spent their 
honeymoon in the West Indies. 


EASTERN STATES Milling Co., 
Buffalo, is planning to enlarge its feed 
plant and erect a new building. Cost 
of the construction program is expected 
to total $25,000. 


Northwest Dealers to Meet 
On June 16 and 17 


ance the Northwest Retail Feed 
association is rapidly completing 
plans for its 5th annual conven- 
tion which is to be held at the West 
hotel, Minneapolis, June 16 and 17. 
One of the features of the meeting 
will be a feeding school which is to be 
conducted similar to the one held last 
year. It will be in charge of Dr. Sivert 
Eriksen, laboratory director for Dr. 
Salsbury’s Laboratories, Charles City, 
Ia. He will lead the discussions on 
poultry diseases, their causes, symptoms 
and prevention. 


ance the of a record attend- 


| PILOT | 
| OYSTER SHELL 
FLAKE 
\ 


chant’”’ 


NORTHRUP, 


MINNEAPOLIS 


YouR Headquarters 


PILOT 
BRAND 
OYSTER SHELL 


®‘‘Everything for the feed and seed mer- 
There you have in a few words 
a first class reason for concentrating your 
buying with Northrup, King & Co. Here 
isanother reason: Whatever you buy from 
Northrup, King & Co., you can be sure 
represents the highest possible quality of 
merchandise for the money asked. North- 
rup, King & Co. set the same high stand- 
ards for the staple products they handle 
as they do for their own feeds and seeds. 
In oyster shell, the lead- 
ing national brand is 
PILOT. When you buy 
oyster shell from North- 
rup, King & Co. it is 
PILOT Brand you get. 


Place your orders now! 


DEPENDAB 
SINCE 1884 


for 


KING & CO. 


MINNESOTA 
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Dr. Eriksen’s lecture will be aimed 
to show the feed dealer how he can 
cooperate with poultrymen in curbing 
the enormous losses incurred annually 
as the result of diseases. He will show 
charts and movie slides to illustrate his 
talk. 

W. W. Gibson, president of the Hen- 
nepin County Bar association and legal 
counsel for the 
group attempting 
to obtain legislative 
action to curb the 
itinerant trucker, 
will also be one 
of the principal 
speakers. 

He will discuss 
four bills which 
are to be intro- 
duced into the 
Minnesota legisla- 
ture. The first 
provides for the 
establishing of a 


Dr. Eriksen 
load limit over a 35-mile radius from 


which the truck is 
the second, a  ton-mile tax for 
common and _ contract motor car- 
riers; the third, the placing of truck- 
ers dealing in grain under the jurisdic- 
tion of the railroad and warehouse com- 
mission and imposing restrictions now 
placed on country elevators, and fourth, 
forcing itinerant truckers to obtain a 
peddler’s license before they can enter 
into competition with established deal- 
ers. 

Negotiations are under way to obtain 
other speakers who will discuss various 
problems confronting the dealers. The 
committee in charge of the convention 
assures a well-balanced and _ practical 
program. 

The annual banquet will be held on 
the evening of the first day and will be 
devoted solely to the entertainment of 
the delegates. Several high-class vau- 
deville acts have been booked for the 
gathering and music and dancing will 
continue until a late hour. 


registered; 


FARMERS COOPERATIVE Ele- 
vator Co., Morrison, Ia., has erected a 
new 16x54 ft. warehouse adjacent to 
its present warehouse. 


FRASER-SMITH CO., Minneapolis, 
has moved its offices from Algona to 
Emmetsburg, Ia. Fred Albertson is 
manager. 


AUGUST BAARTS, Truman, Minn., 
has sold his flour and feed mill to 
Edward A.. Zoelmer, Lewisville, who 
took possession May 11. The new 
owner is planning to install a feed 
mixer and corn cracker. 


FRONING GRAIN CO., Marshall- 
town, Ia., has been incorporated with 
a capital stock of $40,000, to sell grain 
and feed. E. F. Froning is president. 


INDEPENDENT Feed Dealers’ Al- 
liance warehouse, Minneapolis, was 
damaged by fire recently with a loss 
estimated at $3,000. S. O. Blair is presi- 
dent of the organization which was re- 
cently formed. 
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Soybeans Rapidly 


Coming 


to Fore 


As Feeding Source 


For Proteins 
By Dr. H. E. Barnard 


Director of Research, Farm Chemurgic Council 


fourth largest cash crop of the 

American farmer. There were 

many days last fall when the 
cash transactions in soybeans on the 
Chicago board of trade exceeded those 
in corn, the main crop of the middle 
west. Ten years ago 10,520 tons of 
soybeans were crushed for the produc- 
tion of oil cake and meal. In 1935 
272,745 tons were crushed—more than 
_ 25 times the volume in 1925. This ex- 
traordinary development of a new crop 
is probably the most significant change 
in agricultural practice the American 
farmer has ever known. 

Soybeans came to the United States 
in a clipper ship, back from trading 
along the China coast 130 years ago. 
For more than a century it remained an 
interesting bean-like plant chiefly im- 
portant to us only as the strange food 
of the peoples of eastern Asia, who for 
probably 25,000 years had cultivated 
the soybean for its nutritive value, and 
with its high protein and fat content, 
built a civilization that was rich in cul- 
ture through many centuries while the 
inhabitants of Europe and the Ameri- 
cas were still barbarians. 

With the beginning of the present 
century, the agronomists of our state 
experiment stations started intensive 
studies of the soybean plant and soon 
found that it was a most valuable farm 
crop that could be grown in almost 
every state. 

New Crop Replaces Corn 

Thirty years ago but eight varieties 
were grown in this country; today hun- 
dreds of varieties are known and more 
than 60 are listed in the seedmen’s cata- 
logues. In 1915 there were less than 
500,000 acres of soybeans under culti- 
vation. In 1935, farmers harvested more 
than 5,000,000 acres and increased pro- 
duction from 5,000,000 bushels ten years 
ago to 40,000,000 bushels. The latest 
figures for the 1935 crop show the em- 
ployment of 5,463,000 acres. The states 
of Ohio, Indiana, Illinois, Georgia, Mis- 
souri and North Carolina had an esti- 
mated production of 33,541,000 bushels, 
Illinois alone having 18,000,000. These 
5,000,000 soybean acres would produce 
over 200,000,000 bushels of corn. If 
the interest in this new crop continues 
to grow as rapidly in the next two 
decades as it has in the past two, soy- 
beans will rate well up with corn as 
our major farm crop. 

Marked progress has been made in 
developing industrial uses for the soy- 
bean during the past few years. It was 
not until 1929 that absorption by soy- 
bean crushing mills began to be a po- 
tent factor influencing production of the 
crop. There is a record that soybean 


[ AST year soybeans ranked as the 


oil was first produced in North Caro- 
lina in 1910 and later, in 1920, at Chi- 
cago Heights, Ill. However, the quan- 
tity produced in this country at that 
time was not sufficient to be noted in 
the U. S. census. By 1934, such marked 
advance had been made that 20,907,000 
pounds of soybean oil went into food 
products and industrial uses, and this 
poi was more than quadrupled in 

Only the remarkable versatility of the 
soybean crop can explain this far-reach- 
ing development in its utilization. As 
far back as 1931 a list of something like 
100 soybean products which were actu- 
ally being placed on the market in the 
United States and Canada was com- 
piled from letters received by the de- 
partment of agronomy of the college of 
agriculture, University of Illinois, from 
more than a hundred concerns manufac- 
turing soybeans and soybean products. 

Soybean Processing Industry 

But of even greater significance are 
the figures showing the increase in the 
number of mills crushing soybeans in 
the last four years. A report issued the 
last of January by the bureau of the 
census showed that 49 mills were listed 
as soybean crushers for the last quarter 
of 1935. A preliminary summary shows 
that 40 of these mills which were active 
during the period, reported a total of 
156,268 tons of beans crushed from 
which 43,712,220 pounds of oil and 125,- 
690 tons of cake and meal were pro- 
duced. These figures compare with 19 
active mills crushing 60,183 tons of 
beans and producing 16,779,450 pounds 
of oil and 49,254 tons of cake during 
the same quarter in 1934; 12 active 
mills, 26,876 tons crushed, and 7,609,999 
pounds of oil and 21,615 tons of cake 
in 1933; 12 active mills, 36,341 tons 
crushed, and 10,154,983 pounds of oil 
and 30,154 tons of cake in 1932. 

Recent developments, as pointed out 
by W. J. O’Brien of the Glidden Co., 
in an address at the Chemurgic con- 
ference last month, show that there is 
a possible industrial requirement of 
from five to ten million bushels of soy- 
beans annually. At present the soybean 
industry is dependent upon the dis- 
posal to the farmer of the soybean meal 
from which the oil has been extracted. 
The industry operates in a cycle. The 
farmer raises the beans, sells to the 
processor who extracts the oil and re- 
turns the meal to the farmer. Fre- 
quently this cycle is broken and when 
the producer cannot dispose of the meal 
the industry is demoralized. The chem- 
ical development of the soybean pro- 
tein which is going forward with great 
rapidity will be a stabilizing influence 
on the whole soybean industry by tak- 
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Ralph M. Field 


Mr. Field, Chicago, executive vice presi- 
dent of the American Feed Manufacturers 
association, directed the program for the 
annual convention at White Sulphur Springs, 
June 11 and 12. Excerpts of the address 
published herewith were delivered at the 
convention by Dr. Barnard. 


ing the meal away from the farmer and 
disposing of it for industrial uses. 

In the development of its program 
for finding new uses for farm products 
the Farm Chemurgic Council has con- 
sistently refrained from discussing the 
use of farm crops as food for man and 
animals. We are realizing, however, 
that it is impossible to carry on our 
program under such limiting conditions. 
There is a relationship between the 
manufacturer of crops on the farms and. 
the factory which must be recognized. 
Soybeans converted into pork or dairy 
products through the operation of the 
physical machine of the hog or cow is 
quite as much an industrial process as 
the conversion of soybean oil into 
paints and varnishes or soybean protein 
into plastics. 

Ranks High in Protein 


No other feed crop commonly grown 
on corn-belt farm produces grain as 
high in protein as does the soybean. A 
large number of investigators have 
studied the seed from the standpoint 
of its chemical properties as well as its 
feeding value, and all agree that the 
proteins of soybeans are exceptionally 
good. Hence it is not surprising that 
the soybean is growing in favor as a 
home-grown nitrogenous concentrate. 

That equal amounts of protein from 
different sources may not be equal in 
nutritive value has long been known. 
The value of a protein for livestock 
feeding, depends on the abundance or 
scarcity of certain essential amino 
acids. The quality of a protein is ex- 
pressed by its “biological value,” which 
is the percentage of the digested pro- 
tein that may be stored in the animal 
as body tissue. Investigators at the 
University of Illinois have shown that 
soybean protein has a high biological 
value as compared with many of the 
other vegetable proteins. 

Soybeans contain higher protein con- 
tent than any other vegetable, averag- 
ing between 35 and 40 per cent pro- 
tein as against a 25-27 protein content 
for peanuts. 
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E. J. GRIMES, vice president, Car- 
gill Elevator Co., Minneapolis, and his 
wife and daughter left New York, June 
9, for a trip around the world. They 
expect to be away for six months. 


GEORGE L. FABER, Chicago man- 
ager, King Midas Mill Co., Minneapo. 
lis, spent the Memorial day holidays at 
Minneapolis. 


J. A. JOHNSON, sales manager, A. 
E. Jacobson Machine Works, Inc., Min- 
neapolis, Minn., was a visitor at the 
Milwaukee convention of the Central 
Retail Feed association where he 
passed out a number of screen gauges. 
The gauges, used to determine the size 
of screens, are made of brass and neat- 
ly packed in a leather case. Hammer 
mill operators desiring to obtain one 
may do so by writing Mr. Johnson at 
his office in Minneapolis. 


his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Scrap Book 


Resting on a table in the outer office 
of a New Jersey feed dealer’s store is 
a much-thumbed scrap book. This en- 
terprising feed man has accumulated a 
large number of snap shots of his 
patrons’ poultry flocks and dairy herds 
as well as the customers themselves. 
He has pasted them in a large scrap 
book where the visitors may page 
through it. On the left hand pages of 


tency. 


farm—have proved it. 


tive. 


* 

SYNTHA-MILK MIXER 
bears the seal of approval 
of Iodine Educational Bu- 
reau—proof of its purity, 
effectiveness and iodine 
content. It is your pro- 
tection against inferior sub- 
stitutes. 


new bags. 


low cost. 


Syntha-Milk Laboratories 
INGOMAR, OHIO 


of Exhaustive Research 


in the Field of Vitamin Concentrates 
Are Behind the Definite Reesults 
FEED MANUFACTURERS ARE GETTING WITH 


SYNTHA-MILK MIXER 


Many ordinary feed ingredients are deficient in vitamin po- 
Biological and feeding tests—in the laboratory and on the 


Today many manufacturers and feeders know there is an im- 
portant relationship between vitamin sufficiency and profits 
in feeding livestock and poultry. 


For nearly twenty years we have pioneered in the field of 
vitamin research. We know that some vitamins are equally 
as important as others—that some make others more effec- 
The result is, we have successfully combined the essen- 
tial vitamins in one outstanding concentrated feed product. We 
call it SYNTHA-MILK MIXER. 


SYNTHA-MILK MIXER is not a substitute, 
though it does replace milk products. 
vides all the vitamins essential to growth, vigor, 
productivity and reproduction—vitamins A - B - 
D - E - G, plus necessary iodine*—pre-mixed . . 
scientifically balanced . 
MILK MIXER mixes easily, is always avail- 
able, is fully guaranteed and is shipped in tight 


Profit by the experience of more than 1,000 feed 
manufacturers who have found that SYNTHA- 
MILK MIXER does give definite results, and at 


Syntha- Milk Company 


868-9 Reibold Building, DAYTON, OHIO 


It pro- 


. complete. SYNTHA- 


The Atlantic Supply Co. 
BALTIMORE, MARYLAND 
Eastern Distributors 
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the book he has placed advertisements 
issued from time to time by the manu- 
facturer of the line of feed he handles. 
The book helps the customer to idle 
away time while waiting and also serves 
as a reminder for them to purchase the 
dealer’s brand of feeds. 


Return Haul 


There are many dealers who make a 
delivery of feed to customers with their 
trucks and come back empty on the re- 
turn trip. One feed merchant, how- 
ever, has utilized his advantage and 
converted the return trip into a good- 
will building stunt that has developed 
much additional business. He telephones 
a customer and asks if he is in need of 
of more feed and then offers to haul a 
load of potatoes, bring a broken part 
from the tractor to the local garage, or 
cart several cases of eggs to the grocer. 
The farmers appreciate this service and 
often tells the dealer to bring out some 
feed just to have something delivered 
back to town. The dealer maintains 
that he is well compensated for the 
extra effort involved. 


Wedding Gift 


Remembering how difficult it was for 
him to get a start in life just after he 
was married, an Ohio feed dealer makes 
a practice of giving away a half ton 
of dairy or poultry teed to every new- 
ly-married couple that settles in the 
community to operate a farm for them- 
selves. After receiving the gift, the 
young farmers naturally want to con- 
tinue to purchase all of their require- 
ments from the dealer who was so 
thoughtful. Seldom do they switch to 
a competitor. The dealer finds that 
the cost of the wedding gift which he 
charges to advertising expense, is a 
good investment. 


Hired Help 


The unemployment problem for many 
high school boys and other young men 
of the town has been solved and farm- 
ers have been able to obtain desired 
help for the summer through a plan 
devised by an enterprising Wisconsin 
feed dealer. He has established in his 
store an employment bureau for his 
farm customers who are in need of 
help. After the apearance of several 
advertisements in the local newspaper 
in which the dealer announced that he 
would welcome names of farmers in 
need of kelp and applications from 
those desiring work the bureau began 
to function. The new “hired man” as 
well as the farmer who have been 
brought together through the bureau 
naturally become boosters for the dealer 
~~ many additional sales of feed re- 
sult. 


A. C. THIEL, Slinger, Wis., is con- 
structing a 30x80 addition to his feed 
plant to take care of increasing busi- 
ness. 
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New ‘Feeds and Feeding’ Out 
Greatest in History 


tion of information on animal 

nutrition and livestock feeding in 

history, the new edition of 
“Feeds and Feeding” by F. B. Morri- 
son, is now ready for distribution. 

Not only has the old volume been 
entirely rewritten but it has also been 
considerably enlarged. The new edi- 
tion has 1,050 pages of text, plus nearly 
200 plate insert illustrations. This is 
an increase of nearly 300 pages over the 
last edition. 

There is an entirely new chapter of 
more than 50 pages on ‘Proteins, Min- 
erals and Vitamins” and these impor- 
tant subjects are also discussed in the 
chapters dealing with each class of 
livestock. 

Thousands of experiments on various 
problems of livestock feeding and nu- 
trition by agricultural experiment sta- 
tions and colleges in all parts of the 
country are summarized and condensed 
so that the information can be used by 
practical farmers as well as feed men. 

The results of six years of effort were 
combined in compiling the recent an- 
alyses of feeding stuffs and of the re- 
sult of recent digestion trials which 
occupy 41 pages as an appendix of the 
new edition. 

Feeds and Feeding made its first ap- 
pearance in 1898, with Dean W. A. 
Henry, University of Wisconsin, as the 
author. Since that date 19 editions 
have been published and the one just 


H “=:,¢ as the greatest compila- 


selves. 


released increases the number to 20. 

Mr. Morrison, the present author of 
the book, is head of the animal hus- 
bandry department and professor of an- 
imal husbandry and animal nutrition at 
Cornell university. He became co-au- 
thor of Feeds and Feeding with Dean 
Henry in 1910, and since the latter’s 
death in 1932, has had sole charge of 
revising and issuing new _ editions. 
Prof. Morrison is known throughout the 
world for his work, and Feeds and 
Feeding has been translated into many 
languages for use by schools and those 
interested in agriculture in many lands. 

The Feed Bag has made arrangements 
with Prof. Morrison for the distribu- 
tion of Feeds and Feeding. Copies of 
the new edition can be obtained for 
$5.00 each, check with order. 


Manufacturers Meet 
at White Sulphur 


(Continued from Page Fifteen) 
favoring some form of tonnage tax and 
control officials’ preference still to be 
indicated. 

Your committee will not offer the 
proposed law to individual states, he 
continued, but this matter should be 
given consideration by manufacturers 
interested in the separate states them- 
Rhode Island adopted a prac- 
tically identical law this year but 
omitted the provision making local mix- 


ers pay a proportion of the burden of 


enforcement. Such ommission is in- 
correct, Mr. Keller emphasized, because 
the real purpose of state laws is to cover 
intrastate manufacture and sale of feed 
as well as the interstate traffic now 
covered by federal statute. 

Elect Eighteen Directors 

Eighteen directors were chosen by 
the association. They are as follows: 

For one year—W. P. Bomar, Bewe- 
ley Mills, Fort Worth, Tex-; Roy Esh- 
elman, J. W. Eshelman & Sons, Lan- 
caster, Pa.; J. W. Keller, Pratt Food 
Co-, Philadelphia, L. C. Lord, 
Early & Daniel Co., Cincinnati, Ohio; 
A. C. Palmer, Tioga Mills, Inc., Waver- 
ly, N. Y-., and O. M. Straube, Nutrena 
Mills, Inc., Kansas City, Kans. 

For two years—C. A. Coddington, 
Beacon Milling Co., Inc., Cayuga, N. 
Y.; C. B. Fretwell, Spartan Grain & 
Mill Co., Spartanburg, S. C.; Ellis Hart, 
Golden Eagle Milling Co., Petaluma, 
Caks. McConnell, Cooperative 
GLF Exchange, Buffalo, N. Y.; Floyd 
Wilson, Denver Alfalfa Milling & Pro- 
ducts Co., Lamar, Colo., and Searle 
Larrowe Milling Co., Detroit, 
Mich. 


For three years—C. N. Barrett, 
Northrup, King & Co., Minneapolis, 
Minn.; J. B. DeHaven, Allied Mills, 


Inc., Chicago, I[ll.; C. C. Lewis, Park 
& Pollard Co.,. Buffalo, N: L.. R. 
Hawley, Quaker Oats Co., Chicago; A. 
F. Seay, Purina Mills, St. Louis, Mo., 
and W. D. Walker, Arcady Farms 
Milling Co., Chicago. 


LEWIS R. FLESER grain and feed 
elevator, Shelbyville, Mich., was des- 
troyed by fire June 3. 


You can get your copy of Feeds and Feeding : 
direct from The Feed Bag by fiJling out the , 
coupon at the right and attaching your check | 
for $5.00. For an additional dollar, or a total ; 
of $6.00, we will include a year’s subscription ' 
to The Feed Bag. Send for your copy now. ' 
| 


Che feed B 


Milwaukee, Wisconsin 


| 20th (Completely Revised) Edition Of 
ow 
and 


By F. B. MORRISON 


IS OUT ...Get Your Copy Now 


N° person engaged in producing or handling feeds can afford to be without 
the New 20th Edition of ‘FEEDS AND FEEDING”’ by F. B. Morrison. 
the greatest and most practical compilation of information on livestock feeding and 
nutrition ever issued. The new edition has been completely rewritten and brought 
up-to-date, and contains nearly 300 pages more than the old book, including an en- 
tirely new chapter on proteins, minerals and vitamins. 


Name 


THE FEED BAG, 
741 N. Milwaukee St., 
Milwaukee, Wis. 


Please send me 
of “Feeds and Feeding.” 


(J Include year’s subscription to The Feed Bag. 


It is 


copies of the New 20th Edition 
You will find check attached. 


Address 


Firm Name 
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ORIS WRIGHT, Baltic Mills, Vin- 
cennes, Ind., is rapidly recovering from 
an appendicitis operation which he 
underwent, May 14. His iilness came 
at an inopportune time since his firm 
is making many changes at the plant, 
including the installation of new corn 
milling machinery. 


LAKE EXCURSION 

Country shippers and members of the 
Milwaukee Grain & Stock Exchange 
will leave at 12:30 p. m., June 20, from 
Milwaukee on the Pere Marquette car 
ferry for a lake excursion to Ludington, 
Mich., returning on the following morn- 
ing at 8:30 a. m. A large number of 
members and their friends are expected 
to take advantage of the outing. Reser- 
vations may be made through Harry 
Plumb, secretary of the Milwaukee 
Grain & Stock Exchange. 


Indiana Dealers to Convene 
At Decatur, June 18 


HOSE who attend the mid-sum- 
mer convention of the Indiana 
Grain Dealers asscciation which 
will be held at the Decatur 
Country club, Decatur, Ind., June 18, 
have in store for them a program cov- 
ering practically every phase of the 
grain and feed business. Fred K. Sale, 
secretary of the organization, reports 
that the interest manifested in the con- 
clave indicates a record attendance. 
The convention will open with every- 
one joining in community singing and 
the dealers will be welcomed to the 
city by Arthur R. Holthouse, mayor of 


to use. 


ASSURES PROPER 
BONE DEVELOPMENT 


you tried it? 


saving is passed along to you. 


Write for them! 


GUARANTEED TO 
CONTAIN 


3000 UNITS—VITAMIN A PER GRAM 
250 UNITS—VITAMIN D PER GRAM 


Proven By Actual Chick Feeding Tests! 


SERVALL GRIT 


SERVALL Granite Grit is the remark- 
ably efficient non-soluble grit that is 
meeting with poultrymen’s enthusiastic 

support everywhere it is used. Have 


It is well prepared and is shipped from 
a very low freight rate point and the 


IF IT’S COD LIVER OIL—IT SHOULD BE:— 


GORTON’S SUPER 


A natural High Vitamin Potency Cod Liver Oil, Super 
‘*A”’ assures proper bone development and is economical 


Buy Cod Liver Oil of a known and proven Vitamin Po- 
tency, and from a reputable producer.—It pays! 


IN 


ALWAYS UNIFORM— 
CONSTANTLY TESTED 


Jobbers 
of: 


Millfeeds, Linseed Oil 
Meal and other Feeds 
and Feed Store accesso- 
ries. Get our prices when 
you are in the market. 


Samples furnished upon request. 


TWINE 


PEERLESS and FARM- 
A-SERV high quality 
twine, priced RIGHT 
to meet competition. 

Full Length—Full Strength 
Well Balled — Well Baled 
Properly Spun—Even Size 
Insect Proof—Honest 

Weight. 


MAIN 8317 
MINNEAPOLIS 


CALL 


SERVALL LITTER 


SERVALL Poultry Litter is the new, sensational 
litter made from sugar cane. Absolutely clean 
in its original state, this litter is dried at a 
temperature of 1800 degrees to insure cleanli- 

ness and absence of weed seeds. 

Highly absorbent, it will soak up more than 
four times its own weight, and is packed in 
wrapped bales of 100 Ibs. each. 
farther per pound than any other known litter. 


It will spread 


Order a Bale Now! 


FARM SERVICE STORES, Inc. 


OF GENERAL MILLS, INC. 


JOBBING DEPT. 


554 CHAMBER OF 
COMMERCE 


WRITE 
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Decatur. W. D. Springer, Indianapolis, 
will deliver the response. 

Since Indiana is a great soybean state 
the program committee made a special 
effort to present a speaker on this sub- 
ject. He is A. B. Patton, the Glidden 
Co., Chicago, who will discuss “Paint 
From Indiana Soy Beans”, 

A discussion on grain grading and 
moisture testing by Lew Hill, Indian- 
apolis, and a talk on reductions in grain 
rates to southern territory by H. L. 
Gray, Crawfordsville, Ind., chairman of 
the transportation committee of the as- 
sociation, will conclude the morning 
session. 

Everybody should eat hearty at the 
luncheon to be served at the country 
club, for the program committee an- 
nounces that meals will be free for reg- 
istered delegates. 

The afternoon session will open with 
a trip through the Central Soya Co. 
and Central Sugar Co. plant. Upon 
their return to the convention hall the 
dealers will be addressed by Clarence 
A. Jackson, Indianapolis, director of the 
state unemployment compensation di- 
vision, who will explain the Indiana 
unemployment compensation act. His 
talk will be followed by a general dis- 
cussion of the subject. 

Of special interest to feed and coal 
dealers will be the talk follewing which 
is to be given by Kline L. Roberts, 
Chicago, executive vice president of the 
American Bituminous Coal Merchants 
association, who will discuss the dan- 
gers confronting the retailing trade. 

After this address the business ses- 
sions of the convention will be closed 
and the shippers and receivers will ad- 
journ to the outlying grounds to vie in 
the annual soft ball game. 

The annual banquet will be held at 
the country club in the evening with 
Charles M. Newcomb, Delaware, O., as 
the principal speaker. His subject will 
be “What Are You Afraid Of.” 

Ladies attending the convention will 
be entertained at luncheon and cards 
and other games which are to follow. 


HERMAN FROELICH, progressive 
feed dealer of Glenbeulah, Wis., has 
purchased property at Athelstane, Wis., 
which includes a private lake. Herman 
is an outdoor enthusiast and his new 
acquisition will provide him with ample 
opportunities to enjoy his hobbies. 


NEW FEED BUREAU 

The United States department of ag- 
riculture has established a new research 
department to be known as the Animal 
Nutrition Division with Dr. Paul E. 
Howe in charge. The addition has been 
made to increase the emphasis on re- 
search dealing with fundamental prob- 
lems of feeding and nutrition of farm 
animals. Dr. Howe plans to organize 
the work of the new division into four 
principal sections, one devoted to the 
biological studies of nutritional prob- 
lems with laboratory animals; another 
to the biochemistry and physiology of 
digestion; a third to the nutritive re- 
quirements of sheep, cattle, swine, goats, 
horses and dogs and general studies of 
the digestibility of feeds, and the fourth 
to poultry nutrition. 


. 
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Complex Setup 
Of Trucking 
Industry Hampers 
Regulation 


By Phil Porter 


Wisconsin Public Service Commission 


HE regulation of intrastate car- 

riers is frequently nullified by 

unregulated interstate carriers in 

much the same way that rail- 

road regulation frequently proved vul- 

nerable to the invasion of unregulated 

motor trucks. This fault, however, 

now, it is hoped, has been corrected 

through the enactment of the new Fed- 

eral Motor Carrier Act, 1935, which is 
just now becoming effective. 


By this act, and by other acts sup- 
plementary to the Interstate Commerce 
Act bringing into regulation interstate 
carriers by water, by pipe line, and by 
air, the federal government hopes to 
preserve regulation in a degree which 
is not only necessary to the mainten- 
ance of the transportation machine in 
all of its branches, but also to the as- 
surance of shippers and receivers of 
freight that they will receive fair and 
equal treatment from all carriers by 
whatever means of transportation they 
may employ in offering their services 
to the public. 

Of course, it will be at once appre- 
ciated that any possible regulation of 
an industry such as the trucking indus- 
try, which can be engaged in by a mul- 
titude of persons operating under all 
imaginable kinds of private arrange- 
ments, as for example, a person haul- 
ing his own merchandise, or an em- 
ployee hauling for an employer, or a 
private contractor hauling for a given 
shipper, falls far short of the super- 
vision and regulation which can be im- 
posed upon such an industry as the 
railroads. 

Truck Expansion Regulated 

The phase of regulation of motor car- 
riers with which we are at the moment 
concerned is covered in the state and 
federal acts, usually, by conferring 
upon the regulatory body power to 
authorize or deny the establishment of 
cperations and services by motor car- 
riers, to prescribe the reasonable maxi- 
mum and minimum rates which may be 
maintained by common carriers by 
motor vehicle, and to prescribe the 
minimum rates below which contract 
carriers are not permitted to charge 
for their services. For example, in the 
Wisconsin act, common carriers are not 
permitted to extend their lines and ex- 
fand their service, and persons may not 
establish any new common carrier serv- 
ice unless the commission finds that 
such extension or such establishment 
is required by public convenience and 
necessity, having in mind the existing 
facilities both of railroads and existing 
motor carriers already available to the 
public. 

The commission is also empowered to 
fix the reasonable rates which such car- 


riers must charge. Nor are persons 
permitted to contract with shippers or 
receivers of freight for transportation 
by motor vehicle as contract carriers 
until they have secured authority from 
the commission to enter into such a 
contract and such authority may be 
granted only after the commission has 
found that its exercise will be consis- 
tent with the public interest and will 
not have the effect of unreasonably im- 
pairing common carrier service by di- 
verting traffic from common carriers 
and thus depriving the public of neces- 
sary public service and facilities. Nor 
even after such contracts for transpor- 
tation have been authorized may con- 
tract carriers charge a rate which is 
so low as to discriminate against the 
patrons of common carriers or which 
is so low as to have the effect of di- 
verting traffic to the extent that the 
common carrier services and facilities 
may be unduly impaired. The federal 
act regulating interstate commerce con- 
tains provisions which are very closely 
parallel to these. 
Return Hauls a Problem 

I am told that in most instances you 
are engaged in receiving and shipping 
freight in carloads by rail and making 
local deliveries, and to some extent 
gathering and concentrating freight ori- 
ginating locally by truck. That is the 
sort of transportation set-up which the 
motor carrier acts are designed to fos- 
ter, because it, in general, utilizes a 
proper economically-desirable coordina- 
tion of motor truck and rail facilities. 
The Wisconsin commission has _at- 
tempted to encourage such utilization 
of transportation facilities by imposing 
as few restrictions as possible upon 
local short-haul movements by motor 
vehicles, and by scrutinizing with a 
great deal more care the longer haul 
movements of large quantities of ma- 
terials which are directly competitive 
with railroad. 

One of your serious problems, I am 
told, arises on account of the return 
haul by truckers who are authorized to 
reach a given destination with an out- 
bound movement of freight. Having 
received full compensation for this 
out-bound movement, the trucker is fre- 
quently willing to carry back freight 
on a return movement at any price 
which may be available, since whatever 
price he obtains is just that much more 
than he would receive were he required 
to return to his headquarters with an 
empty vehicle. The commission has 
given considerable attention to the 
problem of the return movement. It, of 
course, realizes that there is a very dis- 
tinct danger in permitting unjustifiably 
low rates for it. Such rates disrupt 
the entire rate regulatory program. 
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Roland Reinders 
Mr. Reinders, Elm Grove, Wis., former 
president of the Central Retail Feed Asso- 
ciation, is again back in official capacity. 
He was elected treasurer at the annual con- 


vention held June 8 and 9 at which the 
address on truck regulation published here- 
with was delivered by Mr. Porter, director 
of transportation for the Wisconsin Public 
Service Commission. 


What is one man’s meat, is another 
man’s poison, and what is a return 
movement for one trucker may be an 
out-bound movement for another, and 
is always an out-bound movement for 
a common carrier, either by rail or 
motor, who must maintain rates and 
service in both directions. If the con- 
tract carrier is permitted to take an 
unjustifiably low rate for a_ return 
movement because of the fact that any 
rate at all, no matter how low, will 
be profitable to him, the common car- 
rier will inevitably be deprived of any 
opportunity to participate in such traf- 
fic, and the central purpose of the regu- 
latory acts will be thereby subverted. 
No shipper can complain reasonably 
that the denial of such a rate deprives 
him of an opportunity to secure what 
a given trucker may be willing to con- 
cede, and that his freedom .of contract 
is thereby interfered with. If we are 
to have a fair and effective regulation, 
all traffic must stand on its own feet 
and must pay the reasonable cost of 
handling it. The commission, there- 
fore, does not recognize the demand 
for the application of a lower minimum 
rate in one direction than in the other. 

Itinerant Truckers 

It is pointed out, however, that this 
hauling with which you are confronted 
is frequently performed by the trucker 
ostensibly, at least, in private carriage; 
that is to say, he, himself, nurchases 
the feed or other commodities and re- 
sells them in the country at prices 
which do not reflect an adequate trans- 
portation charge. When this is done, 
the practice cannot be reached through 
any provisions of the Motor Carrier 
Act unless it can be shown that the 
device of purchase and sale is merely 
a subterfuge to avoid the duties im- 
posed hy the Act, or the regulation of 
the commission. When it does appear 
to be a subterfuge, the commission 
looks through the device and treats the 
practice in accordance with its true, and 

(Continued on Page Twenty-eight) 
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W. M. BELL COMPANY 


Grain & Stock Exchange Milwaukee, Wis. 


Since 1897—going on our 40th year— we 
have given satisfactory service to thousands 
of customers. Take advantage of our long 
experience and close contact with the market. 


W. A. HOTTENSEN R. G. BELL 
President Vice President and Treasurer 


F. B. BELL 
Secretary 


SWISS BRAND 


(Taste Better .. Are Better) 
Brewers Grains — Malt Sprouts 


PINE WOODS BRAND 
Buttermilk Powder — Skimmilk Powder 
Freshly dried and shipped direct from Creamery to you. 


ARCTIC COD LIVER OIL 


Light colored, pure Norwegian Oil high in vitamins A and D. 
Use ARCTIC in your mashes and take the worry out of mixing. 


6 3 Milwaukee. Ask for our booking 
C plan guaranteed against decline. 


La Budde Feed & Grain Co. 


MILWAUKEE, 
WISCONSIN 


Sell Poultry..Dairy Sanitation at a Profit 


Safe- Effective: Economical |* 


@ Because it is so handy to use, so economical and so effective, poultrymen 
and dairymen become immediately enthusiastic about HTH-15. Stock this 
modern disinfectant and cash in on a year ’round profit maker. 


How HTH-15 is Used 


Poultrymen use HTH-15 as a dust to control colds and other respiratory 
diseases. They put a little in drinking water to check spread of disease. They 
use HTH-15 solutions to disinfect incubators, brooders, poultry houses 
and equipment. 


Dairymen use HTH-15 solutions to sterilize dairy equip- 


CHECKS COLDS, ROUP, 
BRONCHITIS *STERILIZES 
POULTRY EQUIPMENT 


ment. It kills bacteria, keeps bacteria counts low. HTH-15 — {| { fr. 
meets the requirements of sanitary codes everywhere. It is : | ' hi | . whe 
safe to use on dairy metals. = TT) 
Comes in Powder Form ae | CA 


Easy to handle—easy to use. A handy mea- 

suring spoon in every can—just add to water q Ba 

as needed. No waste from loss of strength, | oe | I 

container breakage, freezing or lumping. 

Economical for user—an easy seller for you. STERILIZES DAIRY EQUIPMENT 
KEEPS BACTERIA COUNTS LOW 


: Write for full details of our dealer proposition. 
613 
The MATHIESON ALKALI WORKS (Inc.) * 60 EAST 42nd STREET, NEW YORK 
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Salesmen’s Club Elects 
Engler President 


Eric Engler, L. Teweles Seed Co., 
Milwaukee, was elected president of 
the Salesmen’s club, auxiliary of the 
Central Retail Feed association, at 
the first annual meeting held in con- 
junction with the Central association 
convention at the Schroeder hotel, Mil- 
waukee, June 8. Stanley De Smidt, 
Penick & Ford, Ltd., Cedar Rapids, 
Ia., was chosen treasurer and David K. 
Steenbergh, managing editor of The 
Feed Bag, Milwaukee, secretary. More 
than 100 sales representatives of vari- 
ous firms attended the meeting. 


E. H. Schriefer, Sales Analysis Insti- 
tute, of Chicago, was the principal 
speaker. He traced the development of 
selling, pointing out that many years 
ago there were no real salesmen, the 
business house of those days sending 
out a virtual “foreign ambassador” who 
made occasional calls on the customers 
to supplement correspondence. 


He outlined the six stages of making 
a sale as follows: 1. Approach and in- 
troduction. 2. Gain attention. 3. 
Arouse selfish interest. 4. Create de- 
sire. 5. Drive for close. 6. Sale. 

“Let me speak to you as salesmen,” 
said Mr. Schriefer. “We have made a 
complete analysis of the sales problem 
from all angles during the past 18 years 
and have learned a great deal. When 
you have approached a customer and 
have finished your introduction, then 
start to talk about what you have to 
sell him. But don’t speak to your pros- 
pect from a quality angle. Your first 
approach to the dealer should be to 
show him where he will gain by deal- 
ing with you. 

“We call this the ‘owner benefit’ 
angle of your sales talk. Then after 
you have appealed to this selfish in- 
terest of your prospect and you havé 
gained his attention—then is the time 
to stress the quality of your product.” 

Mr. Schriefer pointed out how es- 
sential it is to tie up the “owner ben- 
efit” angle with the quality of the pro- 
duct. He warned his audience, how- 
ever, against stressing quality to the 
prospect before stressing benefits. If 
the salesman dwells on quality in his 
first approach he will get his pros- 
pect’s mind to compare the salesman’s 
product with that of a competitor as 
to prices. 

Books containing samples of sales 
talks and advertising layouts were 
passed out. These were introduced by 
Mr. Schriefer to give members of the 
club concrete examples of wrong ap- 
proach. 


Mr. Schriefer showed how one auto- 
mobile advertisement in a_ national 
magazine had buyer appeal and another 
in the same magazine lacked this asset. 
He also cited sales talks which were 
good and also those which were poor. 


J. E. Walsh, Arcady Farms Milling 
Co., Chicago, retiring treasurer of the 
Salesmen’s Club, reported that the or- 
ganization has 33 paid up members to 
date. It was voted at the meeting to 
set the dues for the coming year at 
$2.00 for old members and $3.00 for 
new members. Any new member who 
joins now will pay the $3.00 fee for the 
first year and every year after that his 
dues will be only $2.00 a year. 


— 
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Central Dealers Birthday 
Party Big Success 


(Continued from Page Nine) 
He also stressed the value of the social 
angle and reported that last year more 
than 16,500 social meetings were held 
by clubs throughout the state. 

Mr. Bewick expressed appreciation 
for the interest manifested by feed deal- 
ers in the movement and welcomed 
their cooperation. 

Girls’ Leader Talks 

The girls’ side of 4-H work was ex- 
plained by Miss Grace Rowntree, as- 
sistant to Mr. Bewick. She told of the 
numerous projects which clubs through- 
out the state are conducting and as- 
sured the dealers that anything they 
did to promote 4-H activities would 
help to build better farm homes. 

Ray B. Pallett, Milwaukee county 
agent, spoke briefly on the value of 
farm boys’ and girls’ organizations and 
introduced Gene and Robert Spitzer of 
the Fisher 4-H club who gave a dem- 
onstration on husking, curing and se- 
lecting seed corn. The two brothers, 
accompanied by Kenneth Brede, played 
selections at the opening and close of 
the demonstration. 

More cooperation between feed deal- 
ers and county agents was urged by 
Ben F. Rusy, Sturgeon Bay, Wis., agri- 
cultural agent from Door county. He 
suggested the holding of regular con- 
ferences at least once or twice a year 
for the purpose of discussing mutual 
farm problems and deciding upon a uni- 
form program. 

“Your job,” he said, “is to give the 
farmer the best products obtainable at 
the best possible prices, allowing you 
a legitimate profit. The county agents 
job is to give information about these 
things.” 

Mr. Rusy explained further that there 
was an opportunity to establish a uni- 
form system of grades for farm pro- 
ducts in cooperation with the dealers. 
He complimented the dealers for their 
program of grain treating and other ef- 
forts to help farmers make more money. 

“Go a little slow on the new things 
that come on the market,” he cautioned. 
“Don’t recommend a product unless you 
are absolutely sure that it will do all 
that the advertising claims. You’ve got 
a business that isn’t on a four-wheel 
trailer which can be operated here to- 
day and there tomorrow. You must 
retain the confidence of your custom- 
ers and win them on a_ permanent 
basis.” 

Mr. Rusy called attention to Bulletin 
No. 435 entitled “Today’s Science for 
Tomorrow’s Farming” published by the 
University of Wisconsin and suggested 
that each dealer write for a copy and 
read it thoroughly for many valuable 
ideas. At the conclusion of his talk 
he played his guitar and sang a song 
imitating Harry Lauder. 

Those who won the five $5.00 
attendance prizes awarded at the close 
of the afternoon session were Gordon 
Hull, Hull Mills, Markesan, Wis.; W. 
R. Burkhardt, Courteen Seed Co., Mil- 
waukee, Wis.; C. O. Ryde, Ryde & Co., 
Chicago; Art Sterr, Knowles Produce 
& Trading Co., Knowles, Wis., and H. 
W. Everson, Stanley, Wis. 

The largest crowd in the history of 


Kleckner Elevator Co., Neillsville, Wis., 
both past presidents of the association, 
who are seriously ill. A _ petition for 
lower power rates was circulated for 
signatures during the session and is to 


Here are eight of the nine new directors of the Central Retail Feed association elec- 


ted at the convention. 


They include, lower row, left to right, H. K 


. Krueger, Forest Junc- 


tion; F. E. Parker, Fennimore; Roland Reinders, Elm Grove — hs ra row, left to right, 


Colby Porter, Fox Lake, also 
George Schlegel, Athens and 


the association attended the annual 
banquet held in the evening. More 
than 500 persons dined and danced and 
enjoyed the entertainment program pro- 
vided through the courtesy of the Mil- 
waukee Grain & Stock Exchange. Each 
of the ladies was also presented with 
a compact by the exchange, while 
cigars for the men were provided by 
the Oyster Shell Products Co. In re- 
cognition of the association’s 10th birth- 
day, a large cake with lighted candles 
was placed upon the stage. 

Ralph Hayne, International Harvester 
Co., Chicago, opened the following 
morning’s session with a discussion on 
the meditations of a farmer. Mr. Hayne 
pointed out the inefficiency that exists 
cen many farms and cited the increased 
income which could be obtained if this 
condition were corrected. 

Robert K. Henry, treasurer of the 
state of Wisconsin analyzed the tax 
situation. He declared that the public 
is demanding more and more services 
from government which consequently 
increases the need for taxes. He ex- 
plained that savings could be effected 
for the taxpayers if many leaks and 
wastes in government practice were 
aorrected. He urged the dealers to 
take an interest in their governments 
as it is their business as much as the 
men who are engaged to administer it. 

In the absence of Andrew R. McDon- 
ald, chairman of the Wisconsin pub- 
lic service commission, Phil Porter, di- 
rector of transportation for the com- 
mission, discussed trucking regulation. 
His talk is published elsewhere in this 
issue of The Feed Bag. 

The association at the close of the 
session held its first meeting as a cor- 
poration and adopted a resolution ac- 
knowledging the change. In another 
resolution wishes of a speedy return to 
health were extended to D. W. McKer- 
cher, McKercher Milling Co., Wiscon- 
sin Rapids, Wis., and J. L. Kleckner, 
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resident; William Herpst, Elmwoo 
red Christopherson, Milltown. 


E. Davis, Amery; 


be submitted to the Wisconsin public 
service commission. 

Members of the association who won 
the $10.00 attendance prizes awarded at 
the close of the meeting were Larry 
Hartzheim, Hartzheim Fuel & Feed 
Co., Beaver Dam, Wis.; Roland Tesch, 
Knauf & Tesch Co., Chilton, Wis.; 
Lloyd Spry, W. J. Spry & Sons, Gran- 
ton, Wis.; I. W. York, I. W. York & 
Co., Portage, Wis., and James Vint, 
Farmers Cooperative Elevator Co., 
Union Grove, Wis. 

As a grand finale to a great meeting 
the dealers adjourned from their head- 
quarters to the Blatz brewery where 
they were treated to a free lunch and 
all of the beer they desired. Delegates 
registered at the convention were also 
presented with a Blatz combination 
knife, bottle opener and cork screw with 
the compliments of A. L. Klein, sec- 
retary of the firm. 


DIES SUDDENLY 
Leon Hoinowski, president, Broad- 
way Milling Co., Buffalo, died of a 
heart attack in his office June 10. He 
was well-known in the feed industry 
and his sudden loss will be mourned by 
a host of friends. 


C. C. DAWE, Dawe’s Products Co., 
Denver, Colo., and Mrs. Dawe sailed 
June 16 from New York on the Nor; 
mandie for Europe where they will 
spend a month’s vacation. 


EXPAND OFFICE 
King Midas Mill Co., Minneapolis, 
has remodelled its offices in the Corn 
Exchange building and now occupies 
the entire fifth floor of the structure. 
Paul Sather, sales manager of the 
western division for the company, and 
his staff have been moved into a new 

suite as a result of the change. 
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We specialize in car lots of Millfeeds, Lin- 


seed Meal, Soy Bean Meal, Oyster Shells 


FARLEY FEED CO. 


JANESVILLE WISCONSIN 


Importers of Pure Norwegian Cod Liver Oil and Peat 
Moss. We will be glad to quote on carloads or L.C.L. 
shipments. 


fom YOUR FEED 


CONTAINS ALL THE VITAMINS 
... A,B,C, D, E, and G in HIGHLY 
CONCENTRATED FORM .. . makes 
a better mixed feed . . . easy to mix... 
reduces investments in stocks... takes 
hidden weaknesses and guesswork out of 
feeds and feeding. 


Complete, tested advertising and 
selling plan furnished FREE to 
each VITAMELK FEED MANU- Send for full information at 
FACTURER. once. 


LCISTRIBUTORS CONVENIENTLY LCCATED IN EVERY STATE. 


Vitamins—ABCDERG 


Be your district’s exclusive VITA- 
MELK FEED MANUFACTURER. 
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Flory House Organ 
Pleases Feeders 


Farmers served by the Flory Milling 
Co., Bangor, Pa., await with interest 
each month the arrival in the mails of 
“Flory’s Feeder,” an interesting and at- 
tractive four-page house organ pub- 
lished by the plant. 

The publication is well-balanced in 
advertising and editorial content that is 
helpful to the livestock and poultry 
raiser. 

Two of the most interesting depart- 
ments are a series of recipes published 
under the heading “The Ladies’ Taste 
Teaser Corner’, and a “Farmers Ex- 
change” where customers are permitted 
to run “wanted” and “for sale” items 
without charge. A comic strip and 
numerous jokes inject humor into the 
columns. 

On the back page of the May issue 
of “Flory’s Feeder” is featured an ap- 
pealing photograph of three jbaby chicks 
which was taken at the firm’s own plant 
and used in connection with an adver- 
tisement on all mash chick starter. The 
company operates a poultry experimen- 
tal farm on which there are more than 
5,000 birds. 

George I. Godshalk, vice president of 
the firm, considers “Flory’s Feeder” 
one of his best advertising projects and 
reports that “it is doing a wonderful 
job”. 


CLAYTON BERRY has purchased 
the grain and feed business operated 
by Arthur H. Hill at Lebanon, N. H., 
for the past 43 years. 


fresh, supply. 


tank cars or barrels. 


A genuine Pure Sugar Cane Molasses imported direct from the sugar producing countries, Kane Syro 
is rich in sugars and the other natural ingredients that make molasses so valuable for feeding livestock. 
Fast tank steamers with an average capacity of a million and a half gallons each, provide a constant, 


A dependable service plus quality and low cost at your disposal. Order now for prompt delivery in 


NATIONAL MOLASSES CO. 


PHILADELPHIA” PENNSYLVANIA 
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Feed Manufacturers, Ag Stations 
Should Harmonize Research 


Address Delivered at Manufacturers’ Convention 


HE manufacturing of feed may 
be compared to a game played 
by individuals and organizations 
of individuals. The industry 
needs and has rules designed to govern 
the conduct of the players to some ex- 
tent. The state has laid down other 
rules designated to regulate the play- 
ers’ conduct. Some rules are just as 
necessary in this game as in baseball or 
other sports. The feed control official 
may be likened unto the umpire. His 
duty is to say when the play is fair, 
or to call the player out and to apply 
the penalty for infringement of the 
rules. I suspect there are times when 
these players, as sometimes in actual 
ball games, feel like throwing evidence 
of disapproval at the umpire. 

The Association of American Feed 
Control Officials, meeting once a year, 
is in the nature of a school where the 
umpires discuss and lay down new rules 
and compare ideas on application of the 
rules in their various states. The manu- 
facturers meet periodically, as you are 
meeting here today, to discuss and 
better understand your rules and make 
changes affecting your industry if 
deemed necessary, and I dare say to 
discuss some of the rulings of the 
various state umpires. I believe we are 
making progress in a more uniform 
understanding and application of the 
rules of the game. Thus, I believe, the 
two organizations are playing the game 
better, more in harmony, today than 
ever before. 


Harmony in Research 


The research department maintained 
by some of the larger feed manufac- 
turing organizations is valuable to the 
industry and to the consuming public. 
Such manufacturers have both an op- 
portunity and a responsibility—an op- 
portunity to demonstrate better methods 
of combining feeds, more economical 
ratios of food nutrients, and a respon- 
sibility for the proper use and distri- 
bution of such information. Similar re- 
search is a part of the program of many 
agricultural experiment stations for the 
guidance and protection of the feed 
mixer and the feed consuming public. 
These two research organizations, indi- 
vidual and state, should work in co- 
operation and in harmony in their re- 
sults, otherwise the public is confused, 
knowing not which is right. 

New feed substances are coming into 
the market every year. Some of them 
are by-products from the manufacture 
of new foods for human consumption, 
or some well-known and much used 
substance may be “processed” and 
offered as new products. It is our duty 
as feed officials, consulting with the 
Processors and manufacturers, to define 
and possibly fix standards for these 
feed substances. Until such standardi- 
zation is affected confusion usually ex- 
ists in their use. For instance, dehy- 
drated molasses. What is it? A uni- 
form standard and definition for mo- 
lasses is not yet established. Soon we 


By C. E. Buchanan 
President, Association of American Feed 
Control Officials 
must define molasses and dehydrated 

molasses. 

Soybean by-products are rapidly com- 
ing to the front. Its oil is now the 
main product. Soybean oil meal, a by- 
product, is defined. Soybean flour, for 
human consumption, is now on the 
market. What about the by-products 
resulting from the manufacture of this 
flour? Apparently they will be offered 
to the trade soon, if they are not al- 
ready. Many other comparatively new 
products may be mentioned. 

Problem of Minerals 

Feed manufacturers should take ad- 
vantage of worthwhile new develop- 
ments in the feeding of livestock, but 
should be slow and careful in advancing 
new ideas not fully demonstrated by 
unbiased reliable research and experi- 
ment. Probably one of the later de- 
velopments in feeds is in the use of 
minerals and claims made in reference 
to their importance. There is no doubt- 
ing that nutritional authorities have 
demonstrated the need of some added 
mineral elements to the present run of 
some organic feeding stuffs. The word 
minerals includes a lot of materials and 
is often misunderstood. To some it 
means certain substances—to others 
probably additional or different sub- 
stances. There is a _ wide differ- 
ence of opinion regarding some 
minerals, whether they be nutri- 
tional or medicinal when taken into 
the animal svstem. There is a lap over 
or dual purpose, nutritional and medi- 
cinal, with some mineral substances, de- 
pending on conditions under which they 
are used and conditions of the animal. 
I believe the feed manufacturer should 
be careful when incorporating into his 
feed inorganic substances so as not tc 
medicate his feeds by the addition of 
medicinal minerals. In time there will 
be a better understanding diflerentiat- 
ing between these two classes of 
minerals. 

The fertilizer people are now stress- 
ing the use of more complex fertilizer 
mixtures for crops and thereby claim 
to furnish the needed mineral elements 
to the animal through the plant in what 
may be termed organic mineral or min- 
eral from organic source instead of sup- 
plied as inorganic mineral. The idea 
sounds good and in line with present 
general belief that added mineral ele- 
ments are needed because of mineral 
deficiency, in many organic substances 
as grown or result of processing. Al- 
falfa is generally regarded as a carrier 
of calcium in large quantity, but there 
is a difference in the calcium content 
of different lots of alfalfa. May not 
this be, in part at least. due to the vary- 
ing available calcium in different soils? 
And the same may be said of other 
mineral elements. My _ suggestion is 
that feed manufacturers go slow in ad- 
vocating that organic substances used 
in their feeds were grown in properly 
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fertilized soil or made from such pro- 
ducts to insure the necessary mineral 
elements in the mixed organic feeds. 
Or am I anticipating too far into the 
future? 

Introducing the New 

This suggests advertising. Advertis- 
ing is the main artery of life to your 
business. To get a customer’s first 
order is probably the most costly piece 
of advertising by whatever method, 
There are many ways of advertising and 
some seem to think they are compelled 
by competition to resort to new and 
catchy phrases. If these be false or 
misleading, even though they bring im- 
mediate returns, the rebound may be 
disastrous. Feed manufacturers should 
realize that a satisfied purchaser is as 
important to his success as in other 
lines. 

Research and nutritional authorities 
are frequently suggesting changes in 
formulas and feeding methods. Feed 
manufacturers are reaching out through 
advertising for new customers, trying 
to be the first to capitalize on a new 
idea or promise. Here the feed of- 
ficial (umpire) should be on the field 
to protect the opposing team and the 
consumer from possible foul play re- 
sulting not from bad intentions but 
from over-zealousness. 

Both the players and the umpires 
should, and of necessity must, keep up 
with results of well established research 
in the field of nutrition. Many accept- 
ed ideas of today about nutrition were. 
not many years ago, believed to be 
mere fancy, and so it will continue to 
be. Some beliefs of today are being 
or soon will be proven in error in light 
of new developments, as may be noted 
by recent developments regarding cara- 
tin and vitamins, particularly. Progress 
is made by substituting new for old, but 
we must be careful that the new is 
really advancement and can be relied 
upon as improvement. 


Uniform Feed Bill 


Probably the present lack of uni- 
formity in the various state laws in the 
manner of paying state fees, meaning 
registration and inspection fees, is most 
confusing. Under Section 4, of the 
proposed uniform feed bill there are 
set up three suggestions as to methods 
for paying fees, presumably meaning 
that states are to choose which one of 
the suggested methods they will adopt 
in their law. Would not such idea de- 
feat uniformity and leave us exactly 
where we are now? It seems to me 
that agreement should be reached by 
a majority of those concerned: as to 
the best method for paying fees. Then 
the plan should be recommended in the 
bill to all states for enactment into 
their feed law. 

I do not wish to appear as being 
against this bill, I am not, but I be- 
lieve there are a number of places in 
the proposed bill where a decided im- 

(Continued on Page Thirty-three) 
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MILL ROSE 


FLOUR 


A-C FEEDS 


build business 


Mixed Cars our Specialty 


MILLING CO. 


WISCONSIN 


Menomonie, Wisconsin 


THREE NEW PRODUCTS 
Hen - Dine 


The new iodized shell product for poultry, 
materially increases egg production. Makes 
harder, more uniform shells. Increases liva- 
bility and thrift. Hen-Dine carries much 
more profit than ordinary shell for dealers 
and users. 


Chick-Dine 


The same analysis, but screened for baby 
chicks. Packed in five and twenty-five 
pound bags. 


A\rrowhead Insoluble Grit 


Completely insoluble. Sharper and harder 
than granite. Triple screened and washed. 
Attractively priced in car lots. 


And, of course, our regular products: 


No. 4 Carbonate Flour, Electro Calcium 
Carbonate, Iodized Calcium, Shellmaker, 
Turkey, Hen and Chick sizes and Cal- 
Carbo. 


CALCIUM CARBONATE CO. 


43 E. OHIO STREET CHICAGO, ILLINOIS 


Cod Liver Oil 


Attractive prices made for sea- 
sonrequirements. Placeorders 
now before prices advance. 


Distributors for 


VITAMELK BASE 
SWIFT’S MEAT SCRAPS 
BLACK GRANITE GRITS 

SHIPPERS ALL GRADES OF GRAIN 
Get our prices on Malt Sprouts, Mill Feeds, 
Oil Meal, Onyx Dried Grains, Clinton Corn 


Gluten, Corn Oil Cake Meal, Puritan Reef 
Oyster Shells. 


STRATTON GRAIN CO. 


(Successors to Donahue-Stratton Co.) 
Grain & Stock Exchange Milwaukee, Wis. 
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Yow’ll like the Nicollet... 


because you have a choice of 600 spacious, sun- 
lit rooms with deep luxurious beds, soft water 
for bathing; because you'll receive thoughtful, 
convenient service; because you'll enjoy the ex- 
cellent foods served in the beautiful Minnesota 
Room and in the smart Coffee Shop; because 
everything possible is done to make your stay 
pleasant. 


NICOLLET HOTEL 


MINNEAPOLIS 
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(Continued from May Issue of The Feed Bag) 


FFECTIVE advertising copy points out the features in 
E which your products differ from competitive products. 

Before you write a word, it is advisable to jot down 

every selling point about your product which you can 
think of. Most every farmer knows, for instance, that a trac- 
tor will save him time and he can use it for plowing, culti- 
vating, farm chores, etc. We don’t need to tell him that. 
But—if you can tell him that the new model of the line you 
handle has six-cylinder power, three-plow weight but four- 
plow capacity, six forward speeds—and yet is no higher in cost 
than other models—then you are actually putting out an adver- 
tisement that is news—that will be read. 

When you sell, you know you should talk to the customer 
from his-own viewpoint—talk about the things in which he 
is interested—about the things he needs. Do the same in your 
advertising. Be sure to write in language that the reader 
understands. Just because you are writing a newspaper ad 
or a letter, doesn’t mean you have to use flowery language 
and twelve dollar words. Use simple language and everyone 
can understand you. Likewise, don’t use any more words 
than you have to—but be sure to use enough to tell your 
story clearly and completely. 

Be specific in your copy. Don’t just say—‘Our fertilizers 
are good. They give better results than any other fertilizers. 
Everybody is using them, etc.” Rather tell what specific re- 
sults some feeder in your section has obtained. Give specific 
reasons why your line will make more money for the farmer. 
Quote names and figures in your advertising, if you can. 

Take this ad of a feed dealer who believes in giving 
facts—concrete facts: 


1,543 Eggs From 111 Six Months Old 
Pullets in 30 Days 

On March 15, Glen Lewsader, Newtown, received 
his chicks from the hatchery. To these he fed Blank 
starting mash for the first six weeks. Then he changed 
to Blank growing mash and used this feed until his flock 
was 20 weeks old. From this feed he changed to Blank 
laying mash. During the month of September he re- 
ceived from 111 pullets saved from his flock, 1,543 eggs. 

You, too, can cut the unproductive period of your 
pullets short, by feeding Blank mashes. 


It is usually better to concentrate on one theme in an 
advertisement than to cover a number of items. Get the 
attention of the reader on one specific point and it results in 
a stronger impression. 

The advertising story should inspire confidence in every 
way. It should create a desire for the product you are ad- 
vertising and should carry conviction that what you say is 
true. It should make the reader want to buy or to investi- 
gate. 

There is a difference of opinion whether the price should 
be mentioned, particularly in connection with the sale of high 
unit products. Some dealers work on the theory that by 
omitting price, the readers will come into the store and inves- 
tigate, and so subject themselves to personal salesmanship 
through which price objections can be overcome. On the 
other hand, if price is not mentioned, the reader is apt to 
think that the price is too high. Probably it is better to 
mention the price and if there is likely to be an objection, 
to throw in a sentence or two justifying the price. 

Every advertisement should close with some sort of buy- 
ing urge. In the case of a special sale, that urge will be the 
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Merchandising Farm Supplies 


Chapter 13. Advertising Principles 
By F. Harvey Morse 


definite days on which low prices prevail. In other cases 
you may close with an admonition to “phone in the orders 
or drop’ into the store for further information.” 

Just as it is bad business to argue with a customer in 
personal selling, it is equally poor advertising to argue on 
paper. Rather, by giving sound reasons, persuade the pros- 
pect to come over to your point of view. 

In writing copy use short sentences; they are more easily 
understood than long ones. Occasionally break in a thought 
with dashes for the sake of emphasis. 


Headings Important in Advertising 

_ One of the most important parts of your copy is the 
heading. Through it you attract the reader’s attention and 
get his interest. To some extent advertising headings should 
partake of the qualities of a newspaper heading. Check up 
and you will find that the headings in the better newspapers 
are virtually summaries of the stories told. In other words, 
you can practically read only the head lines and get the gist 
of the news. Advertising headings should do that—but they 
should also lead the reader into the main body of the ad. 


Headings Are of Several Types 

1. News—in that the heading tells the story, e. g.— 
“Why the No. 65 Is Such a Popular Favorite’—“Handles 
Any Kind of Corn’—“John Smith Makes Pork at $5.85”— 
“The New Six-Speed Special’—“The Man Who Farms 95,000 
Acres”. 

2. The appeal to thrift—‘Save $2.00 per Ton’—‘Muke 
Your Feed Crops Go Farther.” 

3. Suggestion—“It Looks Easy and It Is Easy”—“Put 
This Tractor on Your Farm’—‘Show Me a Field I Can’t 
Plow”—“If You Want Good Baling’—'‘Lay in Your Feeds 
Now”. 

4. Question—“How Many Acres a Day Can You Plow” 
—“Isn’t It Time You Had a —— Tractor?”—‘Are Your 
Hens Laying?” 

An obviously clever heading is out of place, particularly 
in advertising appeal to the farmer. Such a heading as “Hey, 
There, Mr. Hay Buyer”, doesn’t carry either the punch or 
conviction of a heading, such as “Look at These Low Hay 
Prices”. 

As in the case with general copy, make your headings 
put over complete thoughts. Don’t use one word more than 


is necessary, but use every word required to make your idea 
clear. 


Display Your Advertising Attractively 

Now that your copy is written you'll want to make a 
plan so that the ad will look attractive after it is printed. 
Such a plan is known as a layout. Here are just a few sug- 
gestions that will help you achieve more effective looking ads: 

Be liberal with “white space”. Too many dealers figure 
that they are paying 30 cents an inch for newspaper space 
and consequently they must cram every corner solid with type. 
Such practice makes an ad hard to read and gives it a far 
less interesting appearance. White space is an “excellent at- 
tention getter’. Leave good margin around your type and 
the ad will be more easily seen and more likely to be read. 

Use an attractive border. If the manufacturer from whom 
you buy regularly uses a standardized border, such as dia- 
gonal stripes or checkerboard, it will pay you to use the same 
type of border as a further tie-up with national advertising. 
Manufacturers are usually glad to supply such borders, free. 
The consistent use of a particular type border helps you build 
individuality into your ad. 


(Continued on Page Thirty) 
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MILL MACHINERY 


Get our New Low Price on the 1936 
Model Feed Mixer with all latest im- 
provements. Write for details. 


Everything for Mill and Elevator 


THE DUPLEX MILL & MFG. CO. 
SPRINGFIELD, OHIO 


1936 Model 
Feed Mixer 


All poultry rations should include liberal quantities of DAIRYLEA DRIED 
SKIM MILK. Also good in all rations for calves, poultry and swine. 
Carried by principal feed merchants throughout eastern territory. 


Manufactured and Distributed By 


DAIRYMEN’S LEAGUE CO-OPERATIVE ASSOCIATION, Inc. 


11 West 42nd Street - New York, N. Y. 
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REGULAR MONTHLY CARLOT BUYERS SINCE 1930. 


EGG -O-MI LK 


One carlot buyer of Egg-O-Milk Blend writes: 
‘*‘We have been using Egg-O-Milk Blend for 


five years, and have made tests against 
Dried Skimmed Milk, and we must say we 
believe it is superior to Dried Milk. 
We use Egg-O-Milk Blend in all our mashes 
and we believe get faster growth and the 
re linea mortality is lower than when we 
_ Dried Skimmed Milk.”’ 


(Address of above feed manufacturer furnished on request.) 


The appearance and analysis of Egg-O-Milk Blend are what you want, 
and the price is seven cents in ton lots. In carlots 634 cents delivered 
your station. 


EGG-O-MILK COMPANY 


423 W. PRATT STREET. BALTIMORE, MARYLAND 


ANALYSIS 


PROTEIN 


Blend of Dried Egg 
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Regulation of Trucks 
Big Problem 


(Continued from Page Twenty-one) 

not its pretended, character. It has, in 
several cases, been successful in regu- 
lating such transportation as transpor- 
tation for hire when it was able to de- 
termine that the carrier was really, des- 
pite the form of billing and payment 
for the commodities, hired by either the 
shipper or the receiver to perform 
transportation. In most instances, how- 
ever, it must be confessed the com- 
mission has lacked power under the 
present provisions of the Act to deal 
adequately with the situation described. 
It must be remembered that, under the 
Act, the commission is regulating trans- 
portation and not business practices. 

May I appeal to you for your co- 
operation with the efforts of the Wis- 
consin commission in administering the 
Wisconsin Act, and of the interstate 
commerce commission in administering 
the Interstate Act, and for your 
patience with the results of those ef- 
forts. These Acts are of tremendous 
difficulty to administer successfully. 
Under the Wisconsin Act, there are 
about 10,000 individual operators sub- 
ject to regulation. The Act has been 
in effect for less than three years. The 
commission is charged with the duty of 
not only regulating all of these indi- 
vidual carriers but also seeing that 
they are properly registered, insured, 
and paying to the state the taxes which 
are levied upon their operations. We 
believe that there are now no consider- 
able number of operators who are oper- 
ating motor vehicles for hire without 
authority. 

Our experience indicates that there 
are a considerable number of operators, 
particularly of the small, one truck 
operators, who are performing opera- 
tions in excess of the authority granted 
them. These operations, for the most 
part, are the result of a failure to under- 
stand and appreciate the limitations 
upon their operations authorized, rather 
than upon willful violations of the law. 
We know that the situation is con- 
tinually improving; that the industry is 
becoming stabilized; that there is a less 
frequent turn-over of operators; and 
that the existing operators are becom- 
ing more and more amenable to the 
regulations of the commission. It has 
been a slow process of education. Fur- 
thermore, many of the problems raised 
by the enactment of the law were novel 
in character and there have been many 
cases of trial and error on the part of 
the commission, even though the com- 
mission’s policy has been “to make 
haste slowly” in getting into effect com- 
plete regulation of the industry. 

Difficult as the problems have been, 
the task of the interstate commerce 
commission is far more formidable. 
Under the interstate law, more than 
100,000 carriers have filed applications, 
and it is estimated that almost half of 
the carriers required by that law to file 
have not yet done so. The interstate 
commerce commission will be at the 
disadvantage of having to impose its 
regulations and police operations from 
afar. It is now in the course of set- 
ting up an organization, training per- 
sonnel, establishing offices, etc., throug: 
which it will be enabled to make the 
necessary contacts with the various 
carriers and enforce the provisions of 
the Act. 
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Bowden New Secretary 
Of National Dealers 


Ray B. Bowden, Minneapolis, has 
been appointed to succeed Charles B. 
Quinn, as secretary and treasurer of 
the Grain & Feed Dealers National as- 
sociation. Mr. Quinn resigned, effective 
June 1, after being associated with the 
organization for 25 years. 

Mr. Bowden has been secretary of 
the Northwest Country Elevator asso- 
ciation for the past six years. He will 
divide his time between his present and 
his new position until a new man is 
appointed to replace him in Minneapo- 


lis. 

During the time of the NRA Mr. 
Bowden was a member of the National 
code authority for the country grain 
elevator industry. He is well acquaint- 
ed with the problems of the trade and 
was instrumental in building the North- 
west association into one of the largest 
and most successful of its kind in the 
country. 

No plans for his immediate future 
have been announced by Mr. Quinn. He 
will return to his home at Toledo and 
spend the summer there and on the 
Great Lakes, enjoying his first real va- 
cation in many years. 

The Grain & Feed Dealers National 
association will hold its annual conven- 
tion at Milwaukee in October. 


WEST PENN Feed & Milling Co., 
West Brownsville, Pa., has acquired the 
entire stock and equipment of John B. 
Spriggs & Sons, Washingion, Pa., and 
is operating the firm as the West Penn 
Feed & Grocery Co. 


Shippers of... 


Corn « Oats 
Feed Barley 


Poultry and Milling Wheat 


* Any Grade 
Any Quantity 
* Any Time 


Bunge Elevator 
MINNEAPOLIS MINNESOTA 


Write or Wire for Quotations 


THIS 
Jacobson Ajacs 
(Hammertype) Grinder 


Will put real profit in your feed grind- 
ing business. Many users say it is the 
fastest grinder in its power size re- 
gardless of price. 


Two sizes: 20-30 or 30-40 HP. 
Belt or direct 
motor driven. 


Send for our 

aid new mill 
machinery 

catalog— FREE 


A. E. Jacobson Machine Works, Inc. 


Sales Office: 405 4th Av. S. 
MINNEAPOLIS, MINNESOTA 


COMMERCIAL 
FEED MIXERS 


2 ILOT BRAND 
Calcium Carbonate (Pulverized Oys- 
ter Shell) is always dependable as to 
purity, quick solubility and even dis- 
tribution in the mix. It contains no 
poisonous elements and no foreign 
matter. 


Feeders know the value 
of Oyster Shell and pre- 
fer it to any other form 
of mineral. 


AND 
} CALCIUM 
_CARBONATE 
WW 


Let us quote you. 


OYSTER SHELL PrRopucTs CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. London, England 
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Order a Mixed Car of 


= 
TENNANT & HOYT Co. 
LAKE CITY, MINN. 


= 3 Golden Loaf Flour 
= = The flour with the Vim and Pep left in 

= Bran and Middlings 
= = —Higher in Protein— 
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HIAWATHA e 


GROUND GRAIN SCREENINGS 


(BULK OR SACKED SHIPMENTS) 


A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


‘‘All your needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, Ia.....Corn Germ 

ROSENBAUM BROTHERS, Chicago, Ill................... poss 
VANDERSLICE-LYNDS CO., Kansas City, Mo..... Milo and Kaffir 
FAIRMONT CREAMERY CO., Omaha, Neb....Condensed and Dried Buttermilk 
L. C. NAISAWALD & SONS, INC. New York City........... Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................ Oyster Shells 


MLG. & SUPPLY CO., Los Angel ie 
HEALTH PRODUCTS CORPORATION. ‘CLO-TRATE Oc Liner 
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WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


Merchandising Farm 
Supplies Morse 


(Continued from Page Twenty-seven) 


Use an illustration, if possible. Manu- 
facturers usually have quite a collec- 
tion of cuts suitable for illustrating the 
products you have to sell. Use them 
to brighten up your advertising. From 
time to time you will want to build an 
ad around a good record made by one 
of your customers. In such case, you 
may find it desirable to take a picture 
of the customer’s field of corn, or of 
him on his tractor, or of his hogs, and 
have a cut made to illustrate the ad. 
The cuts are expensive, to be sure, but 
sometimes the expense is justified by 
the additional attention in sales value. 

Don’t use too small type; it’s hard to 
read. Generally speaking nothing 
smaller than “10 point” should be used. 
Your printer or local newspaper should 
be able to supply you with a chart 
showing the various sizes and styles of 
type. 

Your local printer will probably 
have only five or six different styles— 
but will frequently think that he must 
use some of all of these in each adver- 
tisement. Don’t let him make a typo- 
graphical museum out of your ads. In- 
sist on simplicity, using for headings 
the bold face of the same type you use 
for your body—or at least a related 
face (one of similar design). 

Your headings should be several 
sizes larger than your body type and 
usually in a bold face. The Caslon 
Bold, Century Bold and Cheltenham 
Bold make good headlines. Bookman 
(10 point and larger) is a good body 
type particularly with Cheltenham Bold 
headline. 

Sometimes it is desirable to use a 
“sub-heading” in an ad—to break up 
long copy and make it easier to read. 
Don’t use too many sub-headings, for 
over-emphasis often results in lack of 
emphasis. 

Run your firm name last. Sometimes 
dealers make their own names the most 
prominent thing in the ad. It should 
at least be prominent enough to guide 
the customer to your store but—re- 
member the customer is not primar- 
ily interested in your store or in your 
name. He is interested in what your 
products will do for him. Let that 
thought in a well written heading be 
the most prominent thing in your ad- 
vertisement. Then tell him where he 
can buy it. 

The admonition (or urge to buy) 
may be set effectively one size smaller 
than the main body type, and not so 
wide, using bold face or bold face italic. 

Advertising Can’t Do It All 

Remember that advertising should be 
only one phase of your merchandising 
program. A pitcher can’t win a ball 
game if he doesn’t have the support of 
his team mates. Advertising, too, re- 
quires support to be successful. 

The big job of advertising is to create 
a state of mind favorable to your pro- 
duct. Since that takes time it is clear 
that no merchant should expect big re- 
sults from any single ad. It isn’t a 
single shell that wins victory in a bat- 
tle. It is a cumulative effect—the com- 
plete barrage. 

Again don’t expect advertising to 
overcome outside factors such as incon- 
venient store location (although cases 
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are on record of its having done this), 
poor store arrangement, stock shortage, 
or an ungracious sales approach by your 
salesman. Advertising may be written 
by the most skilled craftsman and have 
its value entirely offset by poor store 
management. 

If advertising’s purpose is to create 
a state of mind—to make the customer 
nod “yes” when your products or your 


store are mentioned instead of nodding | 


“no”, it necessarily follows that you 
should “cash in” on that state of mind. 
How? By going out to see your cus- 
tomers—selling them personally. If ad- 
vertising makes such personal selling 
easier—and it does— then it will have 
abundantly paid its way. 


GEORGE DOZLER, manager of the 
Dozler Grain Co., Gray, la., was mar- 
ried recently to Miss Olive Signall. 


CN 
Blatchford’s 
Calf Meal 

with 
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A 


and 


Share in its sales. Write to 


Piztchford Calf Meal Co. 


Waukegan, Ill. 


HONOR ROLL 19 | 


BARLEY SHIPPER 


Our sales are pleasing others—why 
not you? 


Ship us that next car of Bar- 
ley and let BARLEY BILL 
get you Top Price for it. 


When You Want Corn, Phone Us 


Fraser-Smith Co. 


Barley and Oat Specialists 
MILWAUKEE 


MINNEAPOLIS CEDAR RAPIDS 


usiness 
expands with 


Printed messages 

They are profitable 

ADTKE ORTSCH 


BROS. 

EstasiisHep 1894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 

522 N. MILWAUKEE STREET 
PHoNE 1 0 76 MILWAUKEE 
Broapway WISCONSIN 


EXCELSIOR 


MILLING COMPANY 


MINNEAPOLIS, MINNESOTA 


HIGH QUALITY PRODUCTS 


Girt 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 
Let us include MINNESOTA GIRL 
FLOUR in your next car of 
@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Guaranteed 


Big Advantages of 
HEAVY SWEETENED BUFFALO 


, . e Buffalo Corn uten Feed an rn Sugar 
; 100 POUNDS NET 3 Molasses makes a feed that is greatly relished 

HEAVY ; by all classes of stock. 


2 ENERGY PRODUCING VALUE— The Corn 

e Sugar Molasses in Heavy Sweetened Buffalo is 
largely dextrose, a completely soluble blood 
sugar and one of the greatest energy produc- 
ing foods known. 


3 MILK PRODUCING VALUE — Heavy Sweet- 

e ened Buffalo has a minimum of 20% Protein 
and is a milk producer practically on a par 
with standard Buffalo Corn Gluten Feed. 


AVAILABILITY — Shipment can be made in 

4. straight cars or in smaller amounts in mixed 
cars with standard Buffalo Corn Gluten Feed 
and Diamond Corn Gluten Meal. 


Stock HEAVY SWEETENED 

SERVICE — The same high standard of service 
5. to which you have been accustomed on your 
incorporation in your regis- purchases of Buffalo and Diamond applies to 
tered rations. your purchases of Heavy Sweetened Buffalo. 


CORN PRODUCTS SALES CO., New York and Chicago 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor— 
latest style machine—used short time. Write 
CD-43, c/o THE FEED BAG, Milwaukee, Wis. 


CORN CRACKER FOR SALE 
Cutter—grade1—polisher—aspirator, 
perhr. A-1 condition, guarantee. Write CM-43, 

c/o THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Suitable for 20 to 40 HP. Used 6 months. 
Pores for cash. Write MM-43, c/o THE 
FEED BAG, Milwaukee, Wis. 


one ton 


ADD TO PLANT 

D. D. Weschler & Sons, Inc., Mil- 
waukee, are building new additions to 
their plant which will double the 
present capacity. Present facilities allow 
for 600,000 bushels storage and a pro- 
duction of 1,250,000 bushels of malt an- 
nually. Cost of the expansion program 
is expected to exceed $200,000. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 


Merchants Exchan ide St. Louis, Mo. 
Board of Trade Bl Kansas City, Mo. 


TRUCK SCALE FOR SALE 
15 Ton 9’x20’ platform scale. First class shape 
Will sacrifice. Write DK-40, c/o THE FEED 
BAG, Grain & Stock Exchange, Milwaukee, Wis. 


FOR SALE OR RENT 
Flour and feed warehouse. Business established 
ears. Storage capacity, 20 cars. Private 
. Good location in town of 10,000. Write 
ER-43, c/o THE FEED BAG, Grain & Stock 
Exchange, Milwaukee, Wis. 


HAY AND MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


Minneapolis, Minn. 


ANNOUNCEMENT 


We are now distributors 
of the famous 


Ke-OK-uk 
Gluten Feed 


Manufactured by 


THE HUBINGER CO. 
Keokuk, Iowa 


Franke Grain Co. 


Incorporated 
GRAIN AND FEED 
Milwaukee Wisconsin 


ELEVATOR FOR SALE OR RENT 


Cae elevator, Potato and Hay house on C. 
N. W. R. R. direct to Chicago and St. Paul. In 
gree farming country. Address MRS. JULIA 

IEBUHR, Fall Creek, Wis. 


FEED MILL FOR SALE 


Kentucky god Mills, plant at Louisville, 4 = 
on I. C. R. Co. switch, 180 feet frontage by 
335 feet » basement and first floor concrete 
and brick; mill structure frame; 21, ed ot. ft. in 
basement, same on first floor; 7,1 ft. on 
second floor; capacity of manufacturing TY 100-lb. 
bags feed per minute; 52 bins, storage capacity 
100, 6.000 to 125,000 bus; system through- 
out plant; operated by electricity; can be bought 

a to wind up affairs of corporation. H. M. 
_—o trustee, 301 Speed Building, Louis- 

e, 


MORRIS MILLS, M. G. Rankin & 
Co., Milwaukee, left June 3 to enjoy his 
first real vacation in many years. He 
will spend several months visiting in 
Venice, San Francisco and Oakland, 
Cal. The affairs of the Rankin com- 
pany will be conducted by Harry Fran- 
ke, Franke Grain Co., in connection 
with his own business until Mr. Mill’s 
return. 


BUYS NEW PLANT 

Newsome Feed & Grain Co., Pitts- 
burgh, which sustained heavy damages 
to its plant as the result of a recent 
fire, has purchased a new plant at 
Louisville, Ohio. Application has been 
made to have the new location estab- 
lished as a transit house. The build- 
ing is of brick and steel construction 
and has 70,000 feet of floor space. 


Northwest Linseed Meal Co. 


HEADQUARTERS FOR 


Pure LINSEED MEAL 


Write for price delivered your station. 


314 Flour Ex. Bidg., Minneapolis, Minn. 


TRUCK OR CARLOADS 


MEAT SCRAPS 
LINSEED OIL MEAL 
SARDILENE OIL 


MANEY BROS. MILL & ELEVATOR CO. 
MINNEAPOLIS, MINN. 


HOLD ON! 


When in Milwaukee have 
your truck pick up ton lots 
of feed at our wholesale 
warehouses. 


Mill Feeds, Powdered 
Milk, Cod Liver Oil, 
Dried Yeast, Alfalfa 
Meal, Peat Moss. 


* 
FEED SUPPLIES, INC. 


West Allis - 1637 South 83rd St. 
North Milwaukee - 3328 West Cameron Ave. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either prompt or — Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


A. G. Bemmels Co. 
Cheer-Up Wheat Mixed Feed 
WHOLESALE 
MILLFEED—FLOURS 


815 Chamber of Commerce 
Minneapolis, Minn. 


anity Fair 
Flour 


Laboratory Tested. 
Made Right and Priced Right 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


EW RICHMOND 
ROLLER MILLS CO. 


NEW RICHMOND, WISCONSIN 


Mill Feeds 
Coarse Grains 
Feeding Oatmeal 
Sardilene Oil 


MIXED OR STRAIGHT 
CARS 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US 


AGLE ROLLER 
MILL CO. 


NEW ULM, MINNESOTA 


Manufacturers 


Daniel Webster 
and Gold Coin 


Spring Wheat Flours 
Rye Flours 
Commercial and Mill Feeds 
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Harmony in Research 
On Feeds Needed 


(Continued from Page Twenty-five), 


provement could be made, for clarity 
by a more definite statement, but this 
is not the place to discuss that. My 
suggestion is that the committee recon- 
sider the proposed bill in the light of 
later suggestions and ideas before either 
your organization or the feed officials 
association finally approve a bill of this 
character for recommendation to state 
legislatures. In my judgment no matter 
what bill is approved as a uniform bill, 
legislators will knife it for trading 
purposes or to meet some pet idea; 
but that should not keep us, who are 
interested in this uniformity from 
striving to draw the best, most clearly 
and definitely stated bill, a bill as free 
of varied interpretations as possible and 
thereby less subject to attack by shrewd 
lawyers and varied interpretations by 
administrating officials. 

Earlier in my talk I made a passing 
reference to medicinal substances and 
medicated feeds. There is now being 
considered nationally what is termed a 
uniform livestock medicine bill which 
when finally decided upon as to text 
will be recommended to state legisla- 
tures for passage as written when that 
subject is up for consideration in any 
state. The feed manufacturer will, in 
my judgment, be more or less inter- 
ested in such legislation if he gets far 
into the use of minerals for livestock. 

More uniformity in state feed laws 
and regulations under those laws; and 
more uniformity and cooperation among 
feed control officials, coupled with a 


Business 
Builders 


Repeat business is always profit- 
able business. Get your share by 
handling “Lime Crest’? Calcite 
products and using them in your 
mixes. 


“Lime Crest’? Calcite Flour 
in poultry and dairy feeds makes 
consumer friends for manufacturers 
and dealers. Produces remarkable 
results because it is so different 
from ordinary limestone. 


“Lime Crest” Calcite Crystals, 
the 2-in-1 grit, not only grinds feed 
but supplies calcium for health and 
production. Makes satisfied cus- 
tomers because it saves them 
money. Takes the place of shells 
and grit. 


Write today for information. 
LIMESTONE PRODUCTS 


CORP. of AMERICA 
Dept. 307. Newton, N. J. 


general better understanding of the tion of various interests is a possibility 
feed problem by feed manufacturers and I dare say a probability in the fu- 
and consumers, and a closer coordina- ture. 


Wise Choosing Goes With Success 


q (AMPBEL 


Grain Commission 
Merchant 


Milwaukee, Wis, 


ROY I. 


ExcLusiveLy GRAIN FUTURES txcrosivery 


Phone Marquette 2329—Direct connection to Exchange 
Floor Assures PROMPT PERSONAL SERVICE. 


DONAHUE-ASTON CO. Milwaukee St. 


DAISY BATCH FEED MIXERS 


Horizontal type. Capacities from 4 to 2 tons per batch. Requires only 
3 H.P. on 1-ton size. Loads, mixes, discharges and sacks a ton batch in 
12 minutes. Entirely self contained. Quiet in operation. Motor or belt 
drive. Write for complete information and low factory-to-user prices. 


R. R. HOWELL & CO. 


2 MALCOLM AVE. S. E. MINNEAPOLIS, MINN. 


° ° Via Teletype 
Telegraph 
Latest quotations always available on 
MILLFEEDS — CONCENTRATES — DRIED MILK — 
> ALFALFA MEAL—OAT PRODUCTS—SCREENINGS c 


Contact nearest CEREAL office whether buying or selling. 


CEREAL BYPRODUCTS COMPANY tours 


ST. LOUIS 


i 


100 LBS, NET 
“ft 24 


PocosValley 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


NEW CROP 


Alfalfa Meal 


All grades 
and grinds 


You will like our 
Alfalfa Meal and 


our Superior Ser- 
vice. 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange: 
ST. LOUIS 
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RIEBS VIEW 


Vol. 4, No. 6 June, 1936 Milwaukee, Wis. 


ARLEY 


No matter how, you 
look at it, The Riebs 
Co. gives you the best 
service and satisfac- 
tion on your barley 
shipments. 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK ABOUT BAGs! 


(Quoted from Customer's Letters) 


“*** Our truck driver was 
taking a load of flour packed 
in Werthan Cotton Bags to 
Texas and one of the bags on 
the top of the load, which was 
about 12 feet high, slid off on 
the Chat Road. The driver 
stopped his truck, expecting to 
see a lot of flour spilled on the 
road but the Bag had not even 
burst.’’ 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


and 
Superior 


RAPID CUT 


DIAMOND Grinding PLATES 


have been perfected in our plant — made 
from Chrome Mono- Metal — the latest 
development in plate making. 

We guarantee these plates to last longer, 
grind faster and cooler, give better satisfac- 
tion all around than any similar plates now 
offered. 


A set of these plates will be shipped on thirty days 
trial— you to be the sole judge of their performance. 

If they fail to give satisfaction we agree to take 
back and pay shipping costs both ways. Get our 
new and lower Price List to-day. 


Builders of the 
Diamond 
Ball Bearing 
Attrition Mills 


Diamond 
Huller Co. 


WINONA, MINN. 
U.S. A. 


MEDIUM XX 


Get More Business 
USE POST-CARD ADS! 


You can now illustrate, 
print and address the 
cards yourself—dall on a 
simple, inexpensive 
little machine called 


the 
Elliott Cardvertiser 


Uncle Sam furnishes the penny postal cards. You have 
no cuts to buy or type to set. Businesses of all kinds — 
retailers, wholesalers, manufacturers—are rapidly dis- 
covering the big results from postcard messages sent to 
customers and prospects. Time and money saving, too, 
for Churches, Lodges, Associations, all organizations, to 
contact members. 
ot post-card ads from others in your line. No obligation. Address 
Cardvertiser Dept., THE ELLIOTT CO. 
125 Albany St. Cambridge, Mass. 
Milwaukee Office: 5066 Plankinton Bidg. 


(Marquette 4523) 
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Year Evidence 


OF THE 


Since its introduction in 
1931 CLO-TRATE has stead- 
ily increased in sales. The 
basic reason for this increas- 
ing popularity is—RESULTS. 


CLO-TRATE is made under the Barthen 
Process (U. S. Patent No. 1984858). 
This is the reason for the high vitamin 
A and D protection it gives your feeds. 
Exhaustive research and extensive ex- 
periments have all gone into making 
CLO-TRATE, the better Vitamin A and 
D supplement. 


CLO-TRATE, incorporated in your 
poultry feeds at the recommended level, 
will produce healthier, stronger birds, 
help reduce mortality, lower feed costs 
by aiding in better assimilation of feed 
nutrients and increase production. It 
will greatly improve the effectiveness 
of your dairy and pig feeds. 


CHICAGO 


Vitamin Tested 
CONCENTRATED 
Ar 


1935—= 


Relative increases in CLO- 
TRATE sales in the last 
five years attesting its re- 
cognition as an outstand- 
ing oil supplement. 


1934- 


1933- 


1932 


Note the control number on every drum 
of CLO-TRATE. This number gives the 
history of the contents of the drum from 
the time cod liver oil is received at our 
plant until the concentrated product is 
shipped. Every batch made is tested in 
accordance with the A. O. A. C. technique. 
Nothing is taken for granted. Every step 
in the process is checked by accurate and 
fool-proof methods. 


HEALTH PRODUCTS CORPORATION 


NEWARK, N. J. SAN FRANCISCO 


Manufacturers of Cod Liver Oil Concentrate Products 
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Personalized Service! 


King Midas personalized service 
has proven itself a valuable asset | 
to King Midas dealers. The indi- 
vidual attention given by the entire 
King Midas organization to dealers’ 
particular needs and requirements 
assures service and co-operation 
that is of vital importance to the 
profitable operation of their busi- 
ness. 


Proven quality, supplemented by 
quick and careful attention to cus- 
tomers’ problems, has made King 
Midas flour the leading seller with 
outstanding dealers throughout 
Wisconsin. 


MINNEAPOLIS, MINN =SOTA 


= = S 
GOLDEN TOUCH MAE GOLDEN TOUCH 


